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PREFACE

Dear readers,
it is with upmost pride and satisfaction that we present Achille
Pinto’s fourth Sustainability Report. As the outcome of months
of co-ordination by our teams in the collection and analysis of
corporate data, this work demonstrates the great attention that
Achille Pinto has paid to the issue of sustainability in recent years.
Furthermore, the special times in which this report is published
makes this achievement even more relevant.
A major global challenge such as the Covid-19 pandemic had
major repercussions to Achille Pinto, since it is during a crisis of
this magnitude that the operational continuity of a company, the
resilience of its corporate mechanisms and its financial solidity
are shaken. But it is precisely during a crisis that the efforts made
over the years pay off. The investments in sustainability and the
responsible attitude that the company has always maintained
have been the key elements that enabled Achille Pinto to overcome
these difficult times in the best possible way.
The whole fashion industry was hit hard by the sudden drop in
sales, by the obstacles to the global trade, and by the restrictions to
international travel and tourism, which led to a structural change
in demand and consumer behaviour in a market that, before the
pandemic, had no geographical constraints or boundaries. Yet,
Achille Pinto was able to manage these fluctuations and mitigate
its effects thanks to a fruitful collaboration with its customers and
suppliers.
The willingness of our employees to quickly adapt to new ways of
working - from working from home to new forms of production
shifts - was also a key element in ensuring the business continuity.
Our technical experts, which are accustomed to work daily with
the products, had to face the limitations of the remote working.
Similarly, the halt of business travel prevented our commercial
teams from visiting our customers or from attending trade fairs.
And yet, none of this compromised the quality of our products

and the services that we offer to our clients. On the contrary, our
company remained on its growth path thanks to some significant
achievements, such as the start of the renovation works on the
new production site located at Via Adige in Casnate con Bernate
and the finalisation of the merging process with the historic
company Ibiella Srl, which enabled us to expand our product
range to include wool and cashmere products. The company’s
growth and the period of forced slowdown have also enabled
Achille Pinto to implement a process of introspective reflection
that led the company to look at internal processes and assess
their environmental and social impacts. This is how Achille Pinto’s
sustainability strategy was born. It stems from an open dialogue
with all the company stakeholders – from the employees to
customers and suppliers – and resulted into the identification of
several strategic objectives. The latter will allow the company to
continue with greater assertiveness and commitment the virtuous
paths of environmental and social responsibility which it had
already undertaken in past years.
The above considerations and the sustainability strategy apply to
Achille Pinto and extend to Franco Ferrari, a company owned by
our family since 2008. This Sustainability Report 2020 refers to
data of the two companies, which are considered here a single,
organic entity.
Finally, we are glad that this report and the data it encloses were
audited and validated by PricewaterhouseCoopers (PwC). This
achievement is fully in line with our commitment to a transparent
and truthful dialogue with our stakeholders, in the belief that this
will strengthen the comfort on the company’s results presented in
this report and will consolidate the partners’ trust towards Achille
Pinto and Franco Ferrari.
We therefore hope that this report can represent yet another step
in the path that will allow our companies to continue to generate
value, both from an economical and from a social point of view.
Lisa, Paolo e Matteo Uliassi
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METHODOLOGICAL NOTE

For the fourth year running, Achille Pinto has drawn up a voluntary sustainability report
with the aim of presenting to all stakeholders the economic, environmental and social
performance achieved in 2020.
The data and information reported in this version of the Sustainability Report will also cover,
for the first time, the Franco Ferrari’s performance. For the sole purpose of drafting this
Report, reference will therefore be made to the “Pinto Group” as an aggregate of two related,
although independent, legal entities.
With reference to the Achille Pinto’s sites, the Sustainability Report 2020 will also include,
for the first time, data related to the new greige warehouse and preparation for printing
department located in Via Adige, 3 - 22070 Casnate con Bernate (CO). The site at Via Roma 31
in Casnate con Bernate (CO), on the other hand, has been excluded from the report as it is a
building used exclusively for storing machinery and objects no longer useful to the company.
Any other relevant aspects or exceptions in the reporting perimeter will be adequately
explained in a note to the information and data reported.

Company
Franco Ferrari Srl

Achille Pinto SpA

This report covers non-financial information and data for the
reporting year from January 1st to the 31st December 2020. For
the purposes of comparison, the data and information related to
the previous year are reported in order to provide an analysis of
the Company’s trend.
Concerning the methodology adopted, the report has been prepared
in accordance with the GRI Sustainability Reporting Standards
(also GRI Standards): Core option, published by the GRI - Global
Reporting Initiative in 2016 and subsequent versions. In particular,
the report has been drawn up according to the principles related
to Inclusiveness of stakeholders, Sustainability context, Materiality,
Completeness with reference to content, and the principles of
Accuracy, Balance, Clarity, Comparability, Reliability and Timeliness
with reference to quality.
With reference to the correlation table between chapters of the
8

Sites included in the report
Via Roma 9 Casnate con Bernate (CO) 22070
Via Marconi 3 Villa Guardia (CO) 22079
Via della Libertà SNC Vigliano Biellese (BI) 13856
Via Fratelli Cairoli 142 Gaglianico (BI) 13894
Via Roma 9 Casnate con Bernate (CO) 22070
Via Scalabrini 29/35 Como (CO) 22070
Via don G. Ostinelli 89 Colverde (CO) 22041
Via Adige 3 Casnate con Bernate (CO) 22070

current report and the GRI reference indicators, please refer to the
GRI Content Index at the end of this document. The requirement
of a report drafted according to the “Core” option, request the
reporting of some mandatory qualitative and
quantitative indicators, divided into:
• General Disclosures, i.e. general and transversal indicators,
necessary to understand certain minimum elements related to
the organisations included in the reporting boundary and to
the issues addressed in the document;
• Specific Disclosures, i.e. specific indicators for each sustainability
issue relevant to the organisation (identified through the materiality
analysis) with reference to the methods adopted to manage the
issue and the results obtained during the reference year.

SUSTAINABILIT Y REPORT

MATERIALITY ANALYSIS

To identify the relevant issues around which building the report,
as already anticipated in the previous year’s report, in 2020 Achille
Pinto SpA and Franco Ferrari Srl carried out a materiality analysis
meaning that the relevance of the sustainability issues were based
on two criteria:
• the relevance of the topic for stakeholders’ decisions

• the relevance of the theme for the organisation, also based
on the significance of the impacts generated
As a result of this analysis, issues were judged to be “material” if
they were found to be relevant (therefore considered to be quite or
very important issues) for at least one of the two criteria set out.
The stakeholders identified for both companies are:

BANKS

SUPPLIERS

Reports, regular meetings

Regular meetings, envirobmnetal audits

GRUPPO

COMMUNITY

EMPLOYEES

Regular meetings, Social media
and company website

Company’s newsletter,
organisational procedures

ORGANISATIONS AND
ASSOCIATIONS
Regula meeting

CLIENTS

Regular meetings, Social media
and company website

Note: Relevant stakeholders and methods of communication and involvement

For this first year, the materiality analysis involved management,
which was called upon to express the organisation’s point of view,
and the three main stakeholder groups of the companies, identified through an internal activity, including: employees, key customers, key suppliers.
Dimensions
ECONOMIC

ENVIRONMNETAL

SOCIAL

N.
1
2
3
4
5
6
7
8
9
10
11
12
13
14
15
16

A questionnaire was given to the management and to the three
categories of stakeholders with a list of 16 items (corresponding
to potentially relevant sustainability issues) referring to three main
dimensions of company performance: Economic, Environmental
and Social.

Items
Operational and financial performance
Economic benefits and development for local communities
Ethic and compliance
Responsible selection and use of raw and auxiliary materials, including processed products
Use of renewable energies, energy consumption, greenhouse gas emissions
Reuse of waste, reduction of waste production, responsible disposal
Water consumption and monitoring of chemical pollution of water bodies
Promotion of good practices and internal/external sustainability initiatives
Attention to staff: remuneration, incentives, attraction and development of new talents
Dialogue and relations with stakeholders
Protecting the health and safety of workers
Protection of diversity and equal opportunities for all, without discriminations
Selection and involvement of suppliers with regard to social and environmental requirements
Traceability and product information and labelling
Customer/consumer involvement, listening and satisfaction
Protecting and strengthening brand reputation
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12

14

15

1

5

6

13
3

4

10
2
8

Not at all important

7

Very important
RELEVANCE FOR ACHILLE PINTO

10

11

16

Not at all important

RELEVANCE FOR THE SELECTED STAKEHOLDERS

Very Important

Employees were asked to rate the importance of each issue on a scale divided into four
categories: Not at all, Not very, quite and Very important. As far as suppliers and customers
are concerned, the managers of the sustainability office or the owners of the companies
were asked to rank the topics in order of importance from 1 to 16. In addition to the
questionnaire, individual interviews were also carried out in order to understand in more detail
the motivations that ruled the evaluations provided by the stakeholders. The results of the
analysis show that there is a convergence between the material aspects from the point of view
of the organisation and the stakeholders involved, as the most important elements for the
majority of the interviewed categories are the maintenance of good operational and financial
performances together with the adoption of an ethical behaviour that guarantees the respect
of compliance, points considered as of utmost importance for suppliers, employees and
management. Next, all stakeholders surveyed consider of fundamental importance the choice
to use sustainable raw materials in the production process, considering also the production
method that, according to the stakeholders, should foresee the use of renewable energy and
consider the waste obtained from production. On this issue, in fact, the company should focus
its efforts on reusing waste as much as possible, also ensuring responsible disposal if it is not
possible to implement recycling projects. Another element of fundamental importance for
almost all stakeholders is the protection of diversity and the promotion of equal opportunities
for all, without discrimination. Finally, of great importance for almost all stakeholders is
the selection of suppliers, which should also take into account social and environmental
requirements. Other material elements are the implementation of projects aimed at reducing
water consumption and increase product traceability. After having identified the material issues
for reporting through the materiality analysis, data collection was carried out in cooperation
with the relevant offices, which then allowed the drafting of this document.

SUSTAINABILIT Y REPORT

The reporting process and the preparation of the document were coordinated by the
contact person in charge of preparing the Sustainability Report, belonging to the CSR &
Sustainability department.
Starting from 2020 and with specific reference to the data related to the period between the
1st January 2020 and the 31st December 2020, the Sustainability Report was subjected to a
limited audit - limited Assurance engagement - by the company PwC Business Services Srl
according to the criteria indicated by the standard ISAE 3000 Revised, whose audit report is
attached at the end of this document.
The Sustainability Report was shared and approved by the owners of the companies
included in the reporting scope and it is available on the website http://www.achillepinto.
com/ sustainability/.
For further enquiries regarding this document, please contact the office
CSR & Sustainability:

sustainability@achillepinto.com
The different stages of the report
preparation
Phase 1 Document design - Identification of key reporting issues through 		
materiality analysis
Phase 2 Data collection through collaboration with relevant offices
Phase 3 Drafting of the document - Drafting and revision of texts
Phase 4 Review of the document by an external company

The GRI Standards
The GRI Standards represent a global best practice for sustainability reporting.
Sustainability reporting based on the GRI Standards provides information on
the positive or negative contribution to the sustainable development of an
organisation and allows reporting on its economic, environmental and social
impacts. Reporting in accordance with the GRI Standards provides an inclusive
picture of a company’s material issues, their related impacts and how they are
managed. The company may also use all or part of some of the GRI Standards
to report specific data.
Fonte: https://www.globalreporting.org/how-to-use-the-gri-standards/gri-standards-italian-translations/

11

introduction

SUSTAINABILITY
STRATEGY
In 2020 Achille Pinto SpA and Franco Ferrari Srl defined a series of
strategic objectives aimed at improving corporate sustainability.
The objectives have been drawn up thanks to the consolidation of
the results of the dialogue with the main stakeholders, through the
materiality analysis that enabled to identify the “material” issues
for the companies. The targets are also in line with those defined by
the United Nations in the 2030 Agenda, the so-called Sustainable
Development Goals (SDGs). The SDGs are the result of an extensive
consultation process consisting of surveys, presentations, working
groups and meetings with businesses and set targets on a number
of global issues that require urgent action. Adopted in 2015, the 17
SDGs, divided into 169 targets, aim to mobilise the forces of all actors,
including institutions and organisations, but also businesses and civil
society, to achieve some key targets of common interest by the year
2030, such as: ending extreme poverty; combating inequality and
injustice; and tackling climate change. The principles underpinning
the SDGs are key to realize the best possible start after the Covid-19
emergency.
The objectives of the Pinto Group’s sustainability strategy, which aim
to contribute to the achievement of the goals defined by the United
Nations and to ensure responsible, quality products and service, cover
five main areas:

environment to limit the impact of the company’s activities on the environment through responsible
management of natural resources before, during and after the production phase;

product and supply chain to offer an increasingly sustainable product and service by
raising the standards of our supply chain and raw materials used;

people ensuring a safe, stimulating and fairly remunerated workplace for all our employees;
community actively support our local community to generate a positive impact on the area in which
we operate;

collaboration for a sustainable fashion industry

collaborate transparently with customers, suppliers and others to improve the sustainability of the fashion
industry.

In order to define the specific objectives that will allow these goals
to be achieved, an internal working group has been set up with
the task of implementing actions and projects in line with these
goals. The commitment of Achille Pinto SpA and Franco Ferrari Srl to
operate in an environmentally and socially responsible manner will
therefore continue in an even more important way in the coming
years. The following table defines some of the main operational
objectives for each of the general targets outlined above.
12
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Objectives
Reduce the impact of the company's activity
on the environment

Increase the supply of sustainable products
and improve supply chain performance

Improving working conditions
in the company

Goals
Reduce water consumption
Increase energy efficiency
Reduce waste production and increase recyclability
Reduce the use of hazardous chemicals in the production cycle
Increase the offer of sustainable certified products
Collaborate with suppliers and subcontractors to increase traceability and sustainability
of the supply chain
Increase the use of sustainable packaging
Safeguards workers health & safety
Promote personal developments
Valuing diversity and promoting inclusion
Grant equal opportunities to all

Improve life-working balance
Positively impact the local community
Collaborate for a sustainable
fashion industry

Make donations to local entities
Promote company’s volunteering
Collaborate with schools and local institutions to support the generational change
in the fashion sector
Increase information exchange
Collaborate to projects aimed at improving the sustainability of fashion

Sustainable Development Goals – SDGs
The Sustainable Development Goals are a universal call to action to end poverty,
protect the planet and improve the lives and prospects of everyone, everywhere.
The 17 goals were adopted by all UN member states in 2015 as part of the 2030
Agenda for Sustainable Development, which set out a 15-year plan to achieve the
goals. Today, progress have been made in many places, but overall, action to achieve
the Goals is not yet advancing at the required speed or scale. 2020 must usher in a
decade of ambitious action to achieve the goals by 2030.
Source: https://www.un.org/sustainabledevelopment/sustainable-development-goals/
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company

company

ACHILLE PINTO’S
STORY
The history of Achille Pinto SpA dates back to 1933, when Mr Achille Pinto set up a weaving
mill in Casnate (CO) thanks to the purchase of a few looms placed under the porch of his
house. After overcoming the difficulties of the war period, the company began to expand
its activities by starting and developing textile printing. Later, in 1959, the company became
a joint-stock company and began to specialise in finishing processes (dyeing, printing and
finishing) and, thanks to constant technological updates and fervent creative research, it
extended its horizons over the years, operating successfully on both national and international
markets. Ten years later, in 1969, the three Achille Pinto’s sons together with his son-in-law
Mario Uliassi, entered the family business. The growth of the company was later supported by
two Japanese multinationals such as MITSUI and TORAY which found useful to have a contact
in Europe to better promote their products made of a special polyester, a real technological
revolution that allowed polyester fabric to look more like silk. These collaborations enabled
the company to serve two markets: the finished accessories market, offering products
such as scarves, foulards and ties and, in parallel, that of clothing fabrics. The new product
differentiation provided a new extreme flexibility that allowed the company to cope with the
market variability and ensure a good economic growth.
In response to this flexibility, Mario Uliassi, who has since been appointed managing director,
decided to structure the company into three divisions which still exist today: clothing, scarves
and textile accessories. Each department will be managed by autonomous managers under
the coordination of the central administration.
At the beginning of the 1980s, the company went through a serious structural crisis caused
by the death of Achille’s son, Nino Pinto, and a number of unfavourable circumstances.
However, the decisive presence of Dr. Mario Uliassi as managing director and charismatic
guide supported by the technical coordination of Luigi Corti, enabled the company to grow by
specialising in dyeing for reserve and corrosion printing.
In December 1987 Mr Achille Pinto sadly passed away, leaving the company in good
and capable hands. At the beginning of the 1990s the company began to think about its
environmental sustainability and for this reason decided to invest in resources to purify the
water, decrease the atmospheric emissions and effectively reduce the noises.
Furthermore, a wastewater collection/lamination tank was built, a drainage system was set
up and a counter-current flue gas cleaning plant together with an exhaust gas scrubber
was installed in the drying and finishing processes. All these works today are still active and
functional. From a technical point of view, the decadence of the corrosion printing due to poor
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The new
Achille Pinto logo
In 2019 Achille Pinto asked to the
Berlin-based studio Bureau Borsche to
carry out a complete restyling of the
company logo and website. The famous
graphics studio created a new logo and
carried out a study of the image and
structure of the new online site. The
new logo has been redesigned from
the original, hand-written logo from
the early 1900s, which was modified
based on a geometric grid to give
greater clarity. The logo comes in two
versions, black on white and white on
black. The image is located next to the
surname Pinto, the company’s historic
and visionary founder of the company
and next to a stylised drawing of a
bee, symbol of industriousness and
an identifier of the company since
its foundation. The bee symbol is
also combined with the word Italy, a
sign of Italian creativity and quality,
and the year of the company’s
foundation, 1933. In addition to the
updated graphics of the logo – which
combines pragmatism and Teutonic
rigour - Bureau Borsche in 2019 has
rethought the company’s Instagram
page and the corporate website,
a true showcase for the company,
which in each of its departments
reveals itself in full transparency. The
sections of the website tell the story
of the entire manufacturing process
of the company, with rich text and
videos, highlighting the virtuous
path in the field of sustainability
that the company has undertaken in
recent years and which adds value
to the experience in textile and soft
accessories gained by the company in
almost 100 years.
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colour reproduction and to poor solidity of the intermediates used,
the growth of rotary printing, which, interpreted in a different way to
the standard use (pigment printing in large quantities), enabled a very
fine designs with innovative engraving techniques. Unfortunately, a
sudden and serious illness caused Mario Uliassi’s death in 1992.
For a few years the company was then led by Mrs Travaini, the first
commercial manager of the clothing division. The consequences of
Mario Uliassi’s untimely death are clearly considerable but thanks to
a strong team spirit, the company continued its activities without
major problems.
The serious problem aroused at the end of the millennium: the
company suffered the printed product crisis and the dyeing
department’s production capacity was not able to make up for the
losses therefore the 1999 was registered as the worst year in modern
history. Nevertheless, the organisation, taking advantage of the
moment of low productivity, achieved the goal of obtaining the ISO
9001 certification which, although could not solve the contingent
problems, allowed the review of the information flows and the
internal management.
At the beginning of 2000, the company had to regain its footing after
hitting a low point in terms of profitability. It was at this moment
that Uliassi brothers came into the picture: Paolo as Managing
Director and head of the clothing division and Matteo, as head of
the scarf division.
Their way of working immediately proved to be efficient and in a few
years the company started to be again independent by third parties
and re-started to address to the market and its customers directly.
While the objective difficulty in upgrading the dyeing department
continues as the decline in production due to the fact that the
corrosion printing has not found positive outlets, the SERICO product
certification is acquire and the economic growth continues.
Matteo Uliassi entered into partnership with Franco Ferrari, a familyowned company based in Como, Italy, whose yarn-dyed products
are destined for the haute couture market. In 2006, digital printing
technology began to appear and the company’s interest was
immediately focused in this direction due to the obvious advantages
in terms of stylistic achievements and flexibility that characterise the
technique itself. The sudden growth led the technical management,
still headed by Luigi Corti, to undertake a review of the space
available, abandoning the square machine printing systems in favour
of a second rotary press, abandoning the dyeing department and
organising a true and proper impregnation and digital printing line.
The organisation became increasingly specialised in this direction
and the market responded very favourably. Since the early years of
digital technology, turnover has been growing steadily, production
has gradually settled on the digital model to the detriment of the

traditional model and human resources have clearly been allocated
to this speciality.
By refining the file processing technique, the company has succeeded
in imitating the effect of yarn dyeing in a highly evolved manner, and
this has enabled Franco Ferrari to expand its digital printing offerings
in recent years. The deep crisis of a converter very close to one of
Achille Pinto’s main customers led to the decision to acquire a small
weaving mill specialising in the production of yarn-dyed fabrics for
ties.
Since the take-over in 2015, the department has developed further,
adding the yarn-dyed scarf product to the tie product, thus
guaranteeing employment and above all the needs of the most
significant customers. Franco Ferrari has integrated the tie-making
workers into the hemming and tailoring department in Villa Guardia,
which has recently been set up in the Pinto building, which has
been completely renovated in terms of logistics, organisation and
energy impact. Currently, thanks also to the consultancy of the
external consultant Process Factory, all the companies in the group
have developed a strong orientation towards the ecotoxicological
principles dictated by the ZDHC foundation, responding punctually to
the requests of the various brands regarding the reduction of harmful
chemical substances in the production process. In addition to the
chemical commitment, since 2017 both companies have published
a sustainability report that demonstrates to the various company
stakeholders their strong commitment to sustainable development.
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TIMELINE

1933

Mr Achille Pinto
buys three used looms
and restarts them
in his garage

1943

The weaving mill has
increased production
capacity with 30 looms
and moved its
headquarters in
Casnate
con Bernate (CO)

1960

1944

Production stoppage
due to world
conflict

1946

Re-start of the weaving
mill, alongside the creation
of the dyeing department
and finishing

1948

Start of hand printing
with 10 tables
printing

18

The company combines
silk weaving with
innovative artificial
fibres of acetate
and terital

1950

The structure is
implemented with the
photoengraving
department

1968

Modernisation
of the departments
dyeworks, printing
and finishing

1970

The multinationals
companies Mitsui
and Toray became
part of the company’s
capital

1980

Production of fabrics
for clothing begins,
as well as for
ties and scarves

2002

1990

The era of digital
printing begins
(ink-jet)

Franco Ferrari srl,
a niche company
specialized in
textile accessorie, is
acquired

2008

2018

Double digital print in
partnership with French
luxury group

2013

Franco Ferrari srl
structures the workshop
for ties and scarves
in Villa Guardia (CO).

2017

Partnership with
Tessitura Biellese
for wool articles

Publication of the
first corporate
sustainability report

2019

Acquisition of the
Comoprint screen
printing plant.
Creation of a new line
Lanificio Corrado

2020
Acquisition of
Ibiella S.r.l.

2015

Acquisition of the
jacquard silk weaving
mill with 20 looms
located in Colverde
(CO)

19

company

COMPANY
STRUCTURE
Achille Pinto SpA is a textile company founded in 1933 by Achille Pinto and today run
by the Uliassi brothers. The company, which initially specialised in the production of
printed and jacquard fabrics for ties, has
over time expanded its product range. Today it is possible to identify three business
divisions:

TESSUTI
ACHILLE
PINTO

Produzione
e commercializzazione
Production of
fabrics and accessories for the
di
tessuti
ed accessori per il mercato del lusso
luxury
market

TESSUTI
ACHILLE
PINTO

Production of
fabrics and accessories for the
Produzione
e commercializzazione
fast
fashion
di
tessuti
ed market
accessori per il mercato del lusso

TESSUTI
ACHILLE
PINTO

Produzione e commercializzazione
Production of home textiles
di tessuti ed accessori per il mercato del lusso

• CLOTHING DIVISION: produces for major fashion brands;
• FOULARDS AND SCARVES DIVISION: produces for major fashion brands;
• INDUSTRIAL DIVISION: consisting of two brands, namely Alonpi Cashmere (fabrics and
accessories for interior design and the nautical sector) and Pierre-Louis Mascia (finished
garments, such as jackets, trousers and sweaters) aimed mainly at the B2C segment.
The company in 2002, acquired the subsidiary Franco Ferrari Srl. This company is
specialised in the production of textile accessories mainly made of valuable materials
such as cashmere, silk, angora, fur, intended for high fashion. Franco Ferrari Srl also
produces articles under its own brand name
‘Franco Ferrari’.
Together, Achille Pinto SpA and Franco Ferrari Srl make it possible to carry out the
complete processing cycle, including the
creative phase centred on research and
development of designs, the design of new
fabrics and printing techniques, continuing
through the finishing of fabrics with texturing, printing, washing and finishing, to the
final phase of garment manufacture.
Achille Pinto’s production is structured on
different operating units located in the provinces of Como (three in Casnate con Bernate, where the headquarter is located, one
in Como and one in Colverde) and Biella
(one in Vigliano Biellese, specialized in wool
and cashmere processing). Franco Ferrari’s
production, on the other hand, is located in
two operating units, one in Villaguardia and
one in Casnate con Bernate. Both Achille
Pinto SpA and Franco Ferrari Srl collaborate
with the biggest Italian and international
(European and non-EU) fashion brands.
20

TESSUTI
FRANCO
FERRARI

Produzione
e commercializzazione
Production and
marketing
di
ed accessorifor
perthe
il mercato
del lusso
of tessuti
textile accessories
luxury market

Comoprint Srl
At the end of 2019, Achille Pinto S.p.A., to further strengthening and optimising
its production flow, decided to reinforce its traditional printing department by
acquiring the majority of the shares of the Como-based company Comoprint
Srl, effectively integrating table printing into its production process. In line with
the environmental responsibility strategy that Achille Pinto SpA is pursuing, this
site has undergone various technical interventions in order to improve energy
efficiency and thus reduce the environmental impact of the site. It should be
noted that Comoprint srl does not currently fall within the reporting perimeter
of this Sustainability Report.
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REGISTERED
OFFICE

OPERATIONAL
SITES

The legal address of Achille Pinto SpA, nel 2020, was moved from
Via Santa Tecla 3 - 20122 Milano (MI) to Via della Chiusa, 15 – 20123 Milano (MI)
Local Unit n. BI/1
Local Unit n. BI/2
Local Unit n. CO/1
Local Unit n. CO/2
Local Unit n. CO/3
Local Unit n. CO/4
Local Unit n. CO/6

LEGAL
FORM
COMPANY
OWNERSHIP

REGISTERED
OFFICE

F RAN C O
FERRARI

OPERATIONAL
SITES

Joint-stock company

COMPANY
OWNERSHIP

54%

CABECO S.r.l.

UNIONE
FIDUCIARIA SpA

46%

The legal address of Franco Ferrari, in 2020, was moved from
Via Santa Tecla 3 - 20122 Milano (MI) to Via della Chiusa, 15 – 20123 Milano (MI)

Local Unit n. CO/1
Local Unit n. CO/2

LEGAL
FORM

via della Libertà snc - 13856 Vigliano Biellese (Bi)
Office and warehouse
via Fratelli Cairoli 142 – 13894 Gaglianico (BI)
Weaving facility
via Roma, 9 – 22070 Casnate con Bernate (Co)
Head Quarter and production site
via Scalabrini, 29/35 – 22100 Como
Site of “Le Officine S.r.l”
via Roma, 31 – 22070 Casnate con Bernate (Co)
Warehouse
via Don G. B. Ostinelli, 89 – 22041 Colverde (Co)
Weaving facility
via Adige 3 - 22070 Casnate con Bernate (Co)
Graige warehouse and preparation for printing site

via Roma, 9 – 22070 Casnate con Bernate (Co)
Head Quarter, quality check and shipping department
via Marconi, 3 – 22079 Villa Guardia (Co)
Production department

Limited Liability company

CABECO S.r.l.

55%

ACHILLE PINTO
SpA

45%
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FR A NC O
FE R R A R I

In the first building there is the in-house testing
laboratory and the production department where the
printing, washing and finishing of fabrics takes place.
The ample department, the finished fabric
warehouse, the quality control and the creative
department, which is located next to the company’s
historical archive are placed on the ground floor of
the second building. The first floor, is occupied by
the administrative and commercial offices plus the
General Management offices.
The third building is occupied by some offices, the
company infirmary, some meeting rooms and the
watchperson’s apartment.

The nearby site at 89 Via Don G. B. Ostinelli, Colverde (Co), on the
other hand, houses the weaving mill specialising in the production
of silk articles and ties.
In 2020, work also progressed on the restructuring of the
production unit in Via Adige, which will soon enable production
to be made more efficient thanks to the relocation of printing
preparation machinery and the unbleached warehouse, which will
be moved from the Casnate site in 2021.
In May 2020, the merger by incorporation with the historic Biellabased company Ibiella Srl, which specialises in the production of
natural fibres such as wool and cashmere, was also completed.
In the province of Biella, therefore, the office department, yarn
warehouse and finished product warehouse are located in Vigliano
Biellese and the weaving mill specialising in wool products is
located in Gaglianico.
Since 2008 Achille Pinto has also supported the 100%-owned
company Le Officine S.r.l., housed in a branch office in Via Giovanni
Battista Scalabrini in Como, where, in partnership with other textile
companies and others, it organises cultural and training initiatives
aimed at the human and professional growth of the community.
This reality is conceived as a workshop of ideas and a gymnasium
of citations, a prosthesis of a prestigious pool of companies, an
incubator and a zone of convergence, elaboration and integration
that brings together different information and stimuli and where
multidisciplinary group experiences take place, capable of bringing
out the personalities and talents of the users.
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Franco Ferrari is a leading company in the field of upmarket textile
accessories. Founded in 1978, it has distinguished itself over the
years for innovative, high-quality products distributed worldwide.
In addition to the products distributed under its own brand name
“Franco Ferrari”, the company has always collaborated in the creation, production and supply of international luxury brands. The
fabrics used for production come from Italian weaving mills and
range from silk to cashmere.

2002

3 2 1

The Head Quarter of Achille Pinto SpA is located in Via Roma 9 in Casnate con Bernate (CO). The head office include THREE BUILDINGS:

In 2002 Franco Ferrari became part of the Pinto
group while maintaining its production autonomy
and company name. In order to maintain its high
production standards, Franco Ferrari also has a highquality tailoring and hand hemming workshop in Villa
Guardia (CO). The company’s strength lies in its ability
to interpret and realise customer requests by producing
Made in Italy textile accessories that are difficult to
find in other Italian and foreign production facilities.
Franco Ferrari produces scarves, stoles and shawls with
quality raw materials, worked with care and attention
to the smallest details, to offer the market an accessory
that can fully satisfy the needs of the most demanding
buyer. The passion and skill owned by the craftsmen are
expressed in the finished product, which is original and
of fine workmanship.

Both companies are administered by the Board of Directors
whose members are elected by the shareholders’ meeting.
The Board is vested with the broadest powers for the
ordinary and extraordinary management of the company,
without exceptions, to achieve the corporate purposes,
excluding those which, by law, are the responsibility of the
shareholders’ meeting. It should also be noted that decisions
on ESG issues are also managed by the Board of Directors
and that there are two people within the Pinto Group entirely
dedicated to these issues. In the reporting year, the members
of the Achille Pinto SpA Board of Directors, all aged over 50,
were:
• Chairman: Paolo Uliassi
• Vice Chairman: Matteo Uliassi
• Councilor: Giuliana Pinto
The members of the Board of Directors of Franco Ferrari Srl,
consisting of two people over 50 and one between 30 and
40, were:
• Chairman: Matteo Uliassi
• Vice Chairman: Paolo Uliassi
• Councilor: Lisa Uliassi

SUSTAINABILIT Y REPORT

COMPANY BRANDS

Both companies operate in Italy and abroad with a portfolio of owned brands:
• Achille Pinto with the clothing brand designed by the French designer Pierre-Louis Mascia and the cashmere home accessories brand
Alonpi
• Franco Ferrari with the clothing brand Franco Ferrari

F R A N CO F E RRA RI
The Pierre-Louis Mascia brand started
initially as a collection of printed silk
accessories, but the brand has since evolved
to include a variety of garments for both
men and women. The project designed
by the creative hand of French illustrator
Pierre-Louis Mascia, combined with the
manufacturing excellence of Achille Pinto,
comprises a selection of special pieces
gathered in a single collection with a
distinctive interpretation and identity. The
collection includes scarves, clothing and
items from the Maison collection.

The Alonpi collection is a brand recently
acquired by Achille Pinto SpA. With this
line of cashmere articles, the company has
refined and strengthened its presence in
the market for decorative home furnishings
and accessories. Production is entirely
carried out in Italy, from weaving and
printing to the manufacture of finished
garments.

Franco Ferrari is a small artisanal jewel
for accessories made of silk and precious
materials, founded in 1973 as a small but
solid niche company, known for making
scarves, stoles and shawls. In 2002, the
brand was acquired by Achille Pinto. The
acquisition brought a solid know-how of
tailoring and craft techniques. The project
evolves from a collection of scarves to a
collection of masterpieces designed and
developed from the yoke, unique pieces
that enhance the essence, in its expression
of aesthetics and technique. The designs on
silk, created exclusively for Franco Ferrari
by the illustrator Silvia Tasso, represent a
brilliant and refined contemporary vision.

23

company

CORPORATE PHILOSOPHY

The philosophy of Achille Pinto SpA and Franco Ferrari Srl is based
on six fundamental elements: tradition, innovation, creativity,
passion, quality and service.
In recent years, these values have been joined by the value of
responsibility, as the company has developed its attention to ethics
and the environment. Ethical business conduct in all circumstances
is the basis for the sustainable development of the company and
its longevity. The success and sustainable development of Achille
Pinto’s business depends on the trust of its customers, collaborators,
business partners and social partners.
It is for this reason, therefore, that both Achille Pinto SpA and

Franco Ferrari Srl have adopted a Code of Ethics in 2020, which
is an integral part of the company’s rules and represents the main
tool for implementing ethics within the company, an effective
means of preventing irresponsible or illegal behaviour by those who
work in the name and on behalf of the company. The document
is inspired by the principles contained in the Conventions of
the International Labour Organisation (ILO), the United Nations
Universal Declaration of Human Rights and applicable mandatory
legislation. The Management undertakes to promote the awareness
and involvement of all Recipients in the implementation of the
defined objectives, providing the necessary resources.

Through all the members of the Organisation, who, at various levels of responsibility, collaborate in the achievement of the objectives, the Pinto Group therefore undertakes to act in compliance with the principles of legality, fairness,
efficiency, loyalty, diligence, transparency, honesty, confidentiality and impartiality. The company therefore pays particular attention in:
• Ensuring the respect for human rights and proper personnel management;
• Preventing discrimination and ensuring equal opportunities;
• Acting legally and fighting corruption;
• Ensuring environmental responsibility;
• Building good relations with the territory and the community;
• Creating valuable relations with institutions.
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MANAGEMENT SYSTEM

Achille Pinto has adopted a Company Management System (CMS), i.e.
a set of procedures and rules with the aim of achieving its objectives,
first and foremost those of continually seeking the satisfaction of
its customers, of progressively improving its performance and of
demonstrating to third parties (especially customers and control
bodies) its ability to keep up with its commitments. The main
philosophy of Pinto’s Corporate Management System is based on
ISO 9001, which has been gradually supported by other standards
(e.g. safety, Seri.Co, etc.). The aim of the SG is to prevent the onset
of problems in the company and to put them into practice, through
the specific identification of processes and the respective evaluation
of potential critical points. Performance indicators are identified
annually for each business process. These indicators have an annual
target value to be reached. The performances are evaluated every six
months. In order to respond to process conformity, the management
prepares a six-monthly report - Management Review - in which it
identifies the status achieved for each process with respect to the
set objectives and defines the methodologies and tools to be used to
achieve the new objectives.
Management has a fundamental role in the promotion and

management of the company organisation with regard to quality,
environmental, ethical and safety aspects.
The General Manager undertakes, in collaboration with the
Production Manager, the Administration Manager and the Quality
System Manager, to plan, do, check and act to improve and make
effective the company management system.
The effectiveness and efficiency of the company management
system, in particular the assessment of the effectiveness of risk
management for economic, social and environmental aspects, are
subject to evaluation by the Management with the support of the
Quality Manager and the other Function Managers, each for their
areas of competence. The purpose of the review activities is to
identify the actions necessary for the maintenance, updating and
improvement of the Management System to be launched in the
following period and to set its objectives.
The company management system is reassessed at least every six
months. Critical reports to Management are periodically reported in
accordance with the internal management system. The Achille Pinto
SpA management system just described does not apply, for the time
being, to Franco Ferrari Srl.

QUALIT Y

SAFETY

DEONTOLOGY

ENVIRONMENT

ETHIC
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CERTIFICATIONS

For several years, Achille Pinto SpA has been working towards
product and process certifications that demonstrate the company’s
commitment to improving the sustainability of the company and
the fashion industry in general. Especially in recent years, Achille
Pinto SpA and Franco Ferrari Srl have obtained a number of
certifications to guarantee their customers products:
• In cotton, silk and wool from organic farming and therefore
certified ‘Global Organic Textile Standard’ (GOTS)
• In wool from farms that respect animal welfare certified
“Responsible Wool Standard” (RWS)
Achille Pinto SpA has also obtained the following certifications to
assure its customers that the products defined as “sustainable” are
indeed:
• Obtained from recycling activities in compliance with the
rules imposed by the “Global Recycling Standard (GRS)”
• Obtained from recycling activities in compliance with the
rules of the “Recycled Claim Standard (RCS)”
• Sourced from responsibly managed forests in compliance
with the requirements of the Forest Stewardship Council
(FSC) in case of fabrics made of vegetable fibres
Both Achille Pinto SpA and Franco Ferrari Srl have also obtained
the Chemical Management 4Sustainability® label. This mark
demonstrates that both companies have a system for managing
chemical substances in order to gradually eliminate from their
production processes those that are toxic and harmful to human
health and the environment.
The commitment of both companies to eliminate harmful
chemicals from raw materials and the production process is also
achieved through the concrete support of Achille Pinto SpA to the
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international association Zero Discharge of Hazardous Chemicals
(ZDHC) as a contributor. In this way, it is possible for the company
to work closely with many fashion brands and to join the most
important working table that brings most of them together around
the crucial topic of chemical management.
It is also important to underline that Achille Pinto has the record
of having been the first to obtain Seri.Co. certification, the Italian
Silk Product Quality Mark, as the certificate issued on 14 December
2001 bears the certification number 01. In 2016, the corporate
decision was to certify all the technical specifications applicable in
Achille Pinto. The awareness that continuous quality improvement
is the indispensable factor for competing on the market and
achieving significant economic results, prompted Achille Pinto’s
management, back in 1999, to adopt a Quality Management
System, namely an organisational structure put in place for the
company’s management of Quality (and its associated products
and services). The project culminated in January 2000 with the
company’s certification to the UNI EN ISO 9002:1994 standard
by an independent third-party certification body. The scope of
this first certification was the finishing of textiles for clothing,
furniture and accessories. In 2003 the design process was certified
on the occasion of the transition to the new version of the UNI EN
ISO 9001:2000 standard, while Achille Pinto is now in possession
of ISO 9001:2015.
Finally, it is worth mentioning that in 2012 Achille Pinto obtained
its first STANDARD 100 by OEKO-TEX® certification for the quality
of its fabrics, which is issued exclusively after passing a long series
of checks to ensure that the company does not contain chemical
substances that are harmful to man and the environment, such as,
for example, carcinogenic dyes, heavy metals and pesticides.

SUSTAINABILIT Y REPORT

The product certification
process
All the certifications obtained follow a similar process, divided mainly into 4 basic steps:
1. PRELIMINARY ASSESSMENT
Initial assessment of the products and the production process which includes, among other things, the assessment
of the composition of the products for which certification
is sought, as well as the conformity of raw materials and
suppliers and the suitability of the chemicals used in the
specific manufacturing processes.
2. AUDIT
Inspection to verify the actual compliance of the products
with the certification criteria; the correct organisation and
management of manufacturing processes and internal
procedures which could compromise product conformity;
the maintenance of the chain of custody to ensure that
recycled material is correctly identified in order to avoid
problems of confusion and/or substitution with other materials. Compliance with relevant environmental and social
criteria shall be verified at the same time.
3. ISSUE OF THE CERTIFICATE OF CONFORMITY
The issuance of the Certificate on the basis of the
Information and data collected within the assessment and
Verification process.
4. SURVEILLANCE
Annual surveillance, i.e. periodic inspections of production
units, storage and distribution centres in order to verify
the maintenance of conformity conditions.
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2020 Achille Pinto’s range of organic fabrics
https://icea.bio/certificazioni/non-food/ prodottihas been supplemented by finished organic Achille Pinto SpA’s current range of GRS- SOURCE:
tessili-biologici-e-sostenibili/recycled-claim- standard/
products such as scarves, foulards and other certified fabrics includes items in recycled
wool, polyester and polyamide.
textile accessories.
SOURCE: https://icea.bio/certificazioni/non-food/prodottitessili-biologici-e-sostenibili/global-organic-textile-standard/
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SOURCE: https://icea.bio/certificazioni/non-food/ prodottitessili-biologici-e-sostenibili/recycled-claim- standard/
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ACHILLE PINTO

FRANCO FERRARI

Certified by ICEA
ICEA-TX-2

Certified by ICEA
ICEA-TX-1150

ACHILLE PINTO

Textile Exchange
RWS
The Responsible Wool Standard is
promoted by the Textile Exchange, one of
the most important international nonprofit organisations for responsible and
sustainable development in the textile
sector. RWS provides for the issuing of
a third-party verified environmental
declaration that ensures that the wool
comes from farms managed in a responsible
manner in compliance with strict criteria
for animal welfare and for the reduction
of environmental impact, maintaining
traceability throughout the production
process. The certification covers the entire
production chain from livestock farms to
textile manufacturing. The Responsible
Wool Standard RWS guarantees:
• Textiles containing at least 5% certified
RWS wool.
• Manufacturing activities and processes
using management models and procedures
that comply with the set requirements.

FSC
In 2019 Achille Pinto SpA obtained the
FSC certification. FSC is an international,
independent, third-party certification
specifically for the forestry sector and
products - wood and non-wood - derived
from forests. The certification guarantees
that the product bearing the FSC label comes
from a responsibly managed forest and
supply chain. Thanks to this certification,
Achille Pinto SpA can guarantee to its
customers the origin of the raw materials
used for its products and therefore
demonstrate in a correct, transparent and
controlled way, its active contribution to
responsible forest management.
SOURCE: https://it.fsc.org/it-it/certificazioni

The GRS, RCS and RWS standards
were all founded by the Textile
Exchange organisation. Established
as the Organic Exchange in 2002,
the Textile Exchange is a global nonprofit organisation working closely
with all sectors of the textile supply
chain. Textile Exchange identifies
and promotes best practices in
agriculture, materials, processing,
traceability and end-of-life of
products in order to generate positive
impacts on water, soil, air, animals
and humans. Textile Exchange has
expanded its focus, first in 2010
exclusively on organic cotton, to
now include a diversified portfolio of
preferred fibres and materials.

SOURCE: https://icea.bio/certificazioni/non-food/ prodottitessili-biologici-e-sostenibili/responsible-wool- standard/
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management and control of equipment
and facilities; area of production activities
and provision of services; area of approval;
area of quality control; area of performance
monitoring; area of logistics and finally area
of satisfaction of users and stakeholders
in general. The quality introduced in the
company has led to the improvement of
the company’s performance, which can be
summarised as follows:
• reduction of company costs by acting
on the various non-quality factors (nonconformities, returns and complaints).
• Introduction of a work methodology aimed
at improving company performance.
• Optimisation of the planning of business
processes by monitoring them.
• Increasing its ability to meet customer
and market requirements.
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ACHILLE PINTO

4SUSTAINABILITY
By adhering to the 4sustainability®
roadmap, the Process Factory sustainable
fashion label issued following the
implementation of one or more solid
sustainability projects, Achille Pinto and
Franco Ferrari have decided to tackle the
issue of the risk of toxic and harmful
chemicals in a structured manner,
integrating activities and controls into
the production cycles aimed at gradually
eliminating their presence in order to
protect human health and the environment.

Support to the SFA association
In order to support the development of a sustainable
cashmere industry, in 2020 both Achille Pinto SpA and Franco
Ferrari Srl became members of the international Sustainable
Fiber Alliance.
The Sustainable Fiber Alliance is a non-profit, multistakeholder organisation that works to ensure the long-term
viability of the global cashmere industry. The organisation’s
vision is a future in which cashmere is produced in a way that
minimises environmental impact, safeguards the livelihoods
of herders and meets high welfare standards.
The SFA Cashmere Standard offers a holistic certification
scheme for cashmere that contributes to:
• Promote the adoption of environmentally friendly,
socially responsible and animal welfare friendly cashmere
production practices.
• Increasing livelihood security for farmers and building
resilience to social and environmental change.
• Ensuring the long-term supply of high-quality,
sustainable fibre to the international market.
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ECONOMIC DATA
The macro-economic scenario
The textile and fashion sector is one of the industry most
affected by the Covid-19 epidemic that emerged at the
beginning of the 2020 financial year. In the first half of
2020, the sector experienced a slump in turnover caused
by government restrictions which led to a halt in production and a drop in consumption, but then experienced
a gradual recovery in the summer months. From the autumn months onwards, as the pandemic flared up again
and government measures were tightened, the sector
experienced a further drop in turnover. Overall, the sector’s turnover in Italy in 2020 contracted by approximately
26% compared to the same period last year.

Maintaining good operational and financial performance is a
primary objective for the company as the Pinto group believes
that maintaining the ability to generate income and employment
is essential to ensure the economic sustainability of the group,
which is also the base for sustainable development from a social
and environmental point of view. The group on a monthly basis
examines and analyses operational and financial performances
in order to carefully monitor cash flows, the trend in sales and
commercial orders from customers together with the group’s
profitability. In this way the company is able to intervene promptly
with corrective measures to ensure the availability of minimum
resources to meet existing and future obligations.
In 2020, the Pinto group generated an economic value of g 84
million, a decrease of 28% compared to the previous year, mainly
due to the effect of the Covid-19 epidemiological crisis, which had
a significant impact on the economic and production system.
In 2020, the Pinto group benefited from grants from the public
administration amounting to g 0.4 million, specifically: g 0.3
million relating to grants for capitalisation 2020 and g 0.1 million
relating to research and development activities.

Source: Confindustria Moda, february 2021

84

million of euro

economic
value
generated
by Pinto group

117

2020

million
of euro

2019

Revenue
2020
Uom
Generated economic value
Economic value distributed
Suppliers’ remuneration
Staff remuneration
Remuneration of Public
Administration
Shareholder compensation
Remuneration of funders
Value distributed to the community
Economic value retained

2019

Achille Pinto Franco Ferrari Intercompany

g 70,235,474 25,040,373 -10,818,264
g 66,810,982 24,306,400 -10,953,264
g 48,756,405 20,531,128 -10,818,264
g 18,021,643
3,089,287
g

-269,305

379,090

g
g
g
g

153,000
130,324
18,915
3,424,492

300,000
6,895
733,973

-135,000

135,000

Total

Achille Pinto

Franco Ferrari Intercompany

84,457,583
80,164,118
58,469,269
21,110,930

94,929,468
90,413,738
70,501,469
19,393,452

109,785

463,926

169,221

318,000
137,219
18,915
4,293,465

21,381
33,510
4,515,730

300,000
274
1,000
193,297

Total

35,448,126 -12,572,053 117,805,541
35,254,829 -12,707,053 112,961,514
30,286,302 -12,572,053 88,215,718
23,891,484
4,498,032
633,147
-135,000

135,000

165,000
21,655
34,510
4,844,027

Note:
Remuneration of suppliers: the figure in the “Intercompany” column represents the value of the commercial exchanges between the two companies with reference to the supplies respectively invoiced
Remuneration of shareholders: the figure in the “Intercompany” column represents the value of the dividends distributed by Franco Ferrari to Achille Pinto.

Financial assistance received from PA
2020
Economic facilitation
Investment, research and development grants
and other relevant forms of contribution
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Uom Achille Pinto

Franco Ferrari

367,790.42

27,029.89

g

2019
Total Achille Pinto
394,820.31

438,525.36

Franco Ferrari

Total

242,707.66

681,233.02
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SUMMARY 2020
ELECTRIC
ENERGY FROM
NETWORK

4,314,439.12

WASTE

kWh
2020

SELF
GENERATED
ENERGY FROM
RENEWABLE
SOURCES

2019

5,428,952.00
kWh

WATER
CONSUMPTION

In 2020, a collaboration
began with the company
Greenline, which recycles
textile waste from the of the site
at Via Roma 9 in
Casnate con Bernate (CO)

49,643.66
kWh
2020

153.919
ML

2020

2019

27,327.00
kWh

2019

249.734
ML

GAS
CONSUMPTION

1,930,947.51
Smc

2020

2019

2020 Major achievements to reduce the impact of Achille
Pinto’s activities on the environment:
• 		 Collaboration with partners to recycle textile waste
generated at the Via Roma 9 site in Casnate con
Bernate (CO)
• 		 Purchase of renewable energy through the
certificates of origin
• Installation of solar panels on the roof of the
Via Adige site
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2,758,708.00
Smc
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WATER

As the Pinto Group is an industrial company with a significant need
for water, the rational use of water is essential, in terms of reducing
its progressive use and minimising the risk of possible pollutants
that could be released on the environment. For this reason, the
Pinto Group is committed to implement a continuous process of
optimising water consumption through careful management of
production in order to reduce set-up changes to a minimum -

while trying to respect the commercial needs of our customers
- and the consequent replacement of all the water in the various
washing unit boxes. To reduce wastewater pollution, the group
severely restricts the use of harmful chemicals by qualifying the
chemicals used in line with the requirements of the Manufacturing
Restricted Substances List (MRSL) of the Zero Discharge Hazardous
Chemicals (ZDHC) project.

With reference to the data in this section, as with all environmental data, it
should be noted that the Vigliano Biellese and Gaglianico sites only became part
of the Pinto Group on 1st January 2020.

Water Intake
Achille Pinto, at its Via Roma and Via Adige sites in Casnate con
Bernate, uses water taken from Lake Como for its textile printing
processes (preparation for printing, printing, washing and finishing
phases), which is collected and distributed by the industrial aqueduct.
The other Achille Pinto and Franco Ferrari sites, on the other hand,
as they do not manage wet processes, consume water mainly (in
the case of weaving mills) or exclusively (in all other cases) for civil
use. Given the origin of the group’s withdrawals, it is assumed that
Site
Surface water intake
Of which from site Casnate con Bernate (Via Roma, 9)
Of which from site Casnate con Bernate (Via Adige)1
Intake from third-party water resources
Of which from site Colverde2
Of which from site Como (Via Scalabrini)3
Of which from site Villaguardia
Of which from site Vigliano Biellese4
Of which from site Gaglianico
Total Intakes

all consumption is of freshwater. In addition, with the help of the
Aqueduct Water Risk Atlas tool of the World Resources Institute, it
was verified that no withdrawals come from water-stressed areas.
The table below shows the sampling data of the Pinto group, divided
by location. As will be noted, the Pinto Group’s global withdrawals
for 2020 are significantly lower than 2019 (-38%) due to the
reduction in production volumes resulting from the impact of the
Covid pandemic.

Location type
HQ and production site
Greige warehouse and preparation for printing phase
Weaving mill
Site of “Le Officine Srl”
Production site
Offices and warehouse
Weaving mill

Uom

2020

2019

ML
ML
ML
ML
ML
ML
ML
ML
ML
ML

150.327
150.298
0.029
3.593
2.656
0.054
0.107
nd
0.776
153.919

246.917
246.605
0.312
2.817
2.656
0.054
0.107

249.734

1

For the Casnate con Bernate site (Via Adige), although formally active as of 2020, a slight consumption was also recorded for 2019, when the plant was opened.

2

For the Colverde site, due to the unavailability of other information sources, the 2019 and 2020 figures have been estimated on the basis of the bills available for the years 2017 and 2018,
assuming no substantial changes in production over the two-year period.

3

For the Como site (Via Scalabrini), due to the unavailability of other information sources, the 2019 data have been estimated on the basis of 2020 bills.

4

For the Vigliano Biellese site it was not possible to include a figure for 2020 due to the unavailability of information and the impossibility of making an estimate given the recent rental of
the site.
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Wastewater
Regarding the management of water discharges, the Pinto group
uses an external purification plant for the production site at Via
Adige and Via Roma in Casnate con Bernate (CO), while for the
other sites, the discharges are directly into the aqueduct, as water is
used only for civil use. In fact, with reference to the following data
- with the exception of the plant in Casnate con Bernate (Via Roma,
9) - it has been estimated that the quantities of water discharged
are equal to the quantities withdrawn. The monitoring of the water
discharged from Achille Pinto’s Via Roma site is the responsibility of
the operator of the purification plant, who communicates the results
to the company. Occasionally a sample is analysed by a laboratory

identified by the company for cross-checking. In addition, since
2018, Achille Pinto’s Via Roma site has been following a voluntary
monitoring programme in accordance with the ZDHC Wastewater
Conformance Guideline. This monitoring envisages that, at least every
six months, the company carries out sampling of the wastewater
in order to determine, in addition to the conventional chemical
parameters already monitored, some additional parameters. The aim
of the analyses is to check whether non-compliant chemicals, i.e.
containing MRSL substances, have been used in the process. It should
be noted that during the two-year period 2019-2020, no cases of
non-compliance with the discharge limits were recorded.

Achille Pinto SpA does not have its own purification plant but delivers its waste
water to the Alto Seveso purification plant, located in the municipality of Fino
Mornasco and managed by Lariana Depur Spa. The discharge is regulated by
a contractual relationship that defines both the volumes of water that can be
introduced into the plant (on an hourly, daily and annual basis) and the water
quality parameters. On the basis of these parameters, which are monitored by
the minimum plant, the tariffs applied are established.

With reference to the data shown in the table below, as in the case of
withdrawals, all discharges are estimated to occur in freshwater and
it has been verified that none of them occur in water-stressed areas.

Site
Total discharges into third-party water resources
Of which from site Casnate con Bernate (Via Roma, 9)
Of which from site Casnate con Bernate (Via Adige)
Of which from site Colverde
Of which from site Como (Via Scalabrini)
Of which from site Villaguardia
Of which from site Vigliano Biellese 5
Of which from site Gaglianico
5

Tipologia di sede
HQ and production site
of which sent to the treatment plant
Greige warehouse and preparation for printing phase
Weaving mill
Site of “Le Officine Srl”
Production site
Offices and warehouse
Weaving mill

Uom

2020

2019

ML
ML
ML
ML
ML
ML
ML
ML
ML

150.325
146.704
143.275
0.029
2.656
0.054
0.107
nd
0.776

237.674
234.545
229.155
0.312
2.656
0.054

0.107

Similarly for water abstraction data, for the Vigliano Biellese site it was not possible to include a figure for water discharge in 2020 due to the unavailability of information sources and the
impossibility of making an estimate given the recent lease of the site.
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ELECTRICAL
ENERGY
The electricity used by the Pinto group is needed for the operation
of production facilities, services and lighting in the different
company sites.
Specifically, the energy used by Achille Pinto and Franco Ferrari is
partly supplied by the electricity distributor and partly generated
by solar panels installed at Achille Pinto’s new headquarters in
Casnate con Bernate in Via Adige and at Franco Ferrari’s premises
in Villaguardia. The portion of energy consumed by Achille Pinto
at its Via Roma and Via Adige offices in Casnate also comes from
renewable sources as Guarantee of Origin (GO) certificates are
purchased.

Guarantee of Origin (GO)
The Guarantee of Origin (GO) is an electronic certification attesting the renewable origin of the sources used by IGO-qualified plants. For every MWh of
renewable electricity fed into the grid by IGO-qualified plants, the GSE (Gestore dei Servizi Energetici) issues a GO certificate, in accordance with Directive
2009/28/EC. All GO certificates are issued, transferred and cancelled electronically through the dedicated web portal.
Translation from source: https://www.gse.it/servizi-per-te/fontirinnovabili/garanzia-dorigine
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Purchased electricity
In total, 4,314,439.12 kWh of energy was purchased in 2020, out of
which 554,879.12 kWh (13%) came from non-renewable sources and
3,759,560.00 kWh (87%) from renewable sources.
Compared to 2019, there is obviously a general reduction in
consumption of around 21%.
Site

Of which from site Casnate con Bernate (Via Roma, 9)
Of which from the Casnate con Bernate site (Via Adige)6
Of which from Colverde site
Of which at the Como site (Via Scalabrini)
Of which at the Villaguardia site
of which at the Vigliano Biellese site7
of which at the Gaglianico site8
Total

This reduction is due to the reduction in business activity at certain
times of the year due to the Covid-19 pandemic. In general, however,
it is important to emphasise that in 2020 the company continued its
efforts to reduce energy consumption by optimising production and
organising work cycles.

Location type

Uom

HQ and production site
Warehouse and Printing Site
Weaving
Headquarters of 'Le Officine Srl”
Production site
Offices and warehouse
Weaving

2020

2019

From non- From certified
From non- From certified
renewable
renewable
renewable
renewable
sources
sources
sources
sources
0.00 3,678,218.00
0.00
4,782,695.00
0.00
81,342.00
54,333.00
406,647.00
0.00 519,279.00
0.00
54,140.00
0.00
54,140.00
0.00
14,409.00
0.00
18,505.00
0.00
27,429.31
0.00
52,253.80
0.00
554,879.12 3,759,560.00 591,924.00 4,837,028.00

kWh
kWh
kWh
kWh
kWh
kWh
kWh
kWh

6

The site in Casnate con Bernate (Via Adige) is formally active from 2020, so there is no electricity consumption for 2019.

7

The figure for electricity purchased for the Vigliano Biellese site has been estimated from bills available to date.

8

The figure for electricity purchased for the Gaglianico site has been estimated from the bills available to date.

Self-produced electricity
In addition to the electricity purchased, there is also a share of selfproduced and consumed electricity. At the Via Adige site in Casnate
and at the Villaguardia site, photovoltaic panels have been installed
to generate energy to power the electrical system and machinery at
both company sites. The energy produced that cannot be used by the
9

sites is instead fed back into the grid. On the basis of the available
data, therefore, the total electricity consumption of the Pinto
Group recorded in 2020 is 4,328,310.12 kWh (15,581.94 GJ9), with
a reduction of 21% compared to 2019 due to the production stops
caused by the pandemic emergency.

For the conversion of kWh to GJ, reference was made to DEFRA - Conversion factors 2020: full set (for advanced users) - Sheet “Conversions”.

Self-produced and consumed electricity
Uom

2020

2019

kWh
kWh
kWh

nd
13,871.00
13,871.00

16,650.00
16,650.00

Uom

2020

2019

of which at the Villaguardia site
Total

kWh
kWh
kWh

23,682.66
12,090.00
35,772.66

10,677.00
10,677.00

Self-produced renewable energy

kWh

49,643.66

27,327.00

of which at the site of Casnate con Bernate (Via Adige)10
of which at the Villaguardia site
Total
Self-produced and sent to the grid energy

of which at the site of Casnate con Bernate (Via Adige)

10

The data on self-produced and consumed energy consumption for the Casnate con Bernate site in Via Adige is not available for 2020 due to
a meter failure in the year, which does not allow a reliable estimate of this quantity.
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GAS

Natural gas is used by the Pinto Group for heating systems. At the
Via Roma and Via Adige site in Casnate, gas is also used to power
the thermal power station for steam production and in the fabric
preparation, finishing and other printing processes. The only site in
the Pinto Group that does not use natural gas is the Villaguardia
site, as, for this site alone, all the thermal energy needed to heat the
laboratory is provided by a biomass plant. It should be noted that,
11

due to the unavailability of data, it was not possible to estimate
the consumption and relative emissions of the plant, which will,
however, be disclosed in future reports.
Also with reference to natural gas, the figure for 2020, equal
to 1,930,947.51 Smc (68,168 GJ11) decreased compared to the
previous year (-30%) following the interruptions imposed by the
pandemic emergency.

For the conversion of Smc to GJ, reference was made to the National Standard Parameters (Ispra) 2019 and 2020.

Natural Gas (Total)
Uom
of which at the Casnate con Bernate site (Via Roma, 9)
of which at the site of Casnate con Bernate (Via Adige)12
of which at the Colverde site
of which at the Como site (Via Scalabrini)
of which in the site of Vigliano Biellese
of which at the Gaglianico site13
Totale

2020

2019

Smc 1,876,438.00 2,718,432.00
Smc
9,252.00
Smc
32,965.02
38,187.00
Smc
1,757.49
2,089.00
Smc
9,859.00
Smc
676.00
Smc 1,930,947.51 2,758,708.00

12

The site of Casnate con Bernate (Via Adige) is formally active from 2020, so there is no natural gas consumption for 2019.
The consumption data for 2020 have been estimated from the bills available to date.

13

The natural gas figure for the Gaglianico site has been estimated from the bills available to date.

The Villaguardia site and the biomass plant
The biomass plant used to heat the Franco Ferrari site in Villaguardia is managed
by the company La Grande Stufa Srl. The facility differs from traditional district
heating plants mainly in two aspects: the plant produces energy through the
combustion of virgin biomass from the local supply chain and, above all, it is
one of the very few plants in Italy that can simultaneously produce heat for
its own district heating network and electricity, which is sold to the GSE. The
use of biomass for the production of electricity and heat helps to limit carbon
dioxide emissions, as the CO2 emitted for energy production does not lead to
a substantial increase in the carbon dioxide present in the environment. The
quantities of CO2 deriving from the use of biomass, in fact, can be assimilated
to those that plants have absorbed during their development and that at death
would return to the atmosphere through the normal degradation processes of
organic matter.
Source: https://www.lagrandestufa.it/impianto-e-rete/informazioni-tecniche-centrale
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PETROL
AND DIESEL
8,630
liters

The Pinto group uses different means of transportation to carry out
its activities of transporting products to the different subcontractors
or between the various company sites. The vehicle fleet, for which the
consumption of petrol and diesel during 2020 is reported, consists of:
• 14 cars (of which 11 diesel cars and 3 petrol cars), 4 leased
petrol cars and 10 diesel trucks owned by Achille Pinto SpA
• 6 own cars (6 diesel and 1 petrol) and 1 van owned by Franco
Ferrari Srl
It should be noted that the fuel consumption reported in this report
is estimated on the basis of the costs incurred in refuelling the
vehicles. Overall, as can be seen from the data, fuel consumption
decreased over the two-year period as a result of the reduction in
travel imposed by the pandemic. Petrol consumption of 8,630 litres
(271 GJ14) in 2020 fell by 42%, while overall diesel consumption of
32,670 litres in 2020 (1,174 GJ) decreased by 11%.

petrol
consumption

-42%

32,670
liters

diesel
consumption

-11%
Petrol for transport
Achille Pinto SpA
of which at the Casnate con Bernate site (Via Roma, 9)
of which in the site of Vigliano Biellese
Franco Ferrari Srl
of which at the Casnate con Bernate (Via Roma, 9)
Total

Uom

2020

2019

liters
liters

6,205.67
1,034.28

9,967.62

liters
liters

1,389.89
8,629.84

4,875.57
14,843.18

Uom

2020

2019

liters
liters
liters

14,613.62
2,248.25
6,744.75

22,979.27
3,535.27

liters
liters

9,063.79
32,670.40

10,375.48
36,890.02

Diesel for transport
Achille Pinto SpA
of which at the Casnate con Bernate (Via Roma, 9)
of which in the site of Colverde
of which in the site of Vigliano Biellese
Franco Ferrari Srl
of which at the Casnate con Bernate site (Via Roma, 9)
Total

In light of the above, in 2020 the Pinto Group recorded a total
energy consumption of 85,196 GJ, of which
13,582 GJ from electricity from renewable sources, 1,998 GJ
from electricity produced from non-renewable sources and the
remaining 69,614 GJ from fuel consumption from non-renewable
energy sources.
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14

For the conversion of litres to tonnes reference was made to DEFRA - Conversion factors
2020: full set (for advanced users) - Sheet “Conversions”, while for the conversion of tonnes
to GJ reference was made to the 2019 and 2020 National Standard Parameters (Ispra).The
same applies to diesel consumption.
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EMISSIONS

On the basis of the energy consumption described above, the
Pinto Group’s production processes generate a certain amount of
atmospheric emissions. In order to contribute to their reduction,
in 2020 the organisation made an effort to reduce its climatechanging gas emissions, in particular by purchasing electricity
from renewable sources with a Guarantee of Origin certificate.
In addition, the production processes give rise to some specific
pollutant emissions, in particular NOx from the heating plant
and VOCs (volatile organic compounds) from some process lines
including the finishing line and the traditional and inkjet printing
lines. In this regard, it is specified that the production activities
carried out by Achille Pinto at its plants are authorised, pursuant
to Legislative Decree 152/06, by an Environmental Authorisation
(AUA). The authorisation requires the company to monitor its
impacts through the application of a monitoring and control
plan specifying the methods and frequency of measurement of
the pollutants emitted and the control of the authorised process.

With regard to gaseous emissions, the monitoring and control
plan provides for the annual sampling and analysis of emissions
at all identified sources. The results showed the presence of the
monitored pollutants in concentrations significantly lower than
the prescribed limit concentrations and, in some cases, at the
detection limit of the analytical method.

With reference to the reporting boundary identified for the
preparation of the Sustainability Report 2020, it should be
noted that there were no cases of non-compliance with
environmental laws and regulations in the 2019 and 2020
financial years.

GHG direct emissions (Scope 1)15

Petrol for transport (total)
Diesel for transport (total)
Natural gas (total)
Total
15

Uom

2020

2019

tCO2
tCO2
tCO2
tCO2

19.90
86.40
3,831.00
3,937.30

34.22
97.56
5,448.45
5,580.23

For the conversion of litres of diesel and petrol into tonnes reference was made to DEFRA - Conversion factors 2020: full set (for advanced users) Sheet “Conversions”, while for the conversion of tonnes of diesel and petrol and of Smc of natural gas into tCO2 reference was made to the 2019 and
2020 National Standard Parameters (Ispra). Conversions” sheet, while for the conversion of tonnes of diesel and petrol and of Smc of natural gas to
tCO2 reference was made to the 2019 and 2020 National Standard Parameters (Ispra).

Indirect GHG emissions from energy consumption (Scope 2)16
Location based

Uom

2020

2019

Emissions from the purchase of electricity
Market based

tCO2
Uom

1,199.41
2020

1,509.25
2019

Emissions from the purchase of electricity

tCO2

258.51

275.77

16

For the conversion of kWh to tCO2 reference was made to Ispra - Informative Inventory Report 2021 - Table 2.4 for the Location based
calculation and to AIB - European Residual Mixes 2019 factors for the Marketd Based calculation.

Emissions of nitrogen oxides (NOx) and other volatile organic compounds (VOC)

Emissions of NOx
Emissions of VOC

Uom

2020

2019

g
g

2,386,314.03
1,049,982.00

2,262,852.00
1,310,000.00
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WASTE

Both Achille Pinto and Franco Ferrari are committed to manage
their waste correctly in order to operate in full compliance with
regulations. The waste from Franco Ferrari’s Villaguardia office is
collected by the municipal service as there is no special waste and
the waste produced can be classified as household waste. For this
reason, it is not possible to provide details of the weight and type
of waste generated by this location.
In 2020 Achille Pinto SpA made use of the collaboration of 9
companies specialised in the disposal of special and non-special
waste. The tables below show comparisons between the quantities
of waste produced in 2019 and 2020. It should be noted that the
data for 2020 refer to the headquarters in Via Roma, the new
headquarters in Via Adige, the weaving mill located in Colverde
and the two Biella offices, while the data for 2019 do not refer to
the Biella offices but only to the offices in Como.
The quantity of waste produced in 2020 has obviously reduced
compared to 2019. This reduction is in fact due to the specific
pandemic situation that occurred in 2020, which caused a stoppage
of company activity for a certain period of time, generating a
reduction in production and therefore in the relative waste.
It is interesting to underline that, in order to reduce the
environmental impact, in 2020 a collaboration began with
the company Greenline Srl, which allowed a significant
amount of textile waste generated at the headquarters
in Casnate con Bernate (CO) to be sent for recycling.
The textile waste is collected in containers and then the
materials are sent to the plant in Recanati where the
different compositions are selected, pressed and stored.
Finally, depending on the type of material, the waste is
sent to specific companies capable of processing the waste
into a new raw material.

2020
2019

476,127 kg

NONHAZARDOUS
waste
Total disposal

632,611kg
6,465 kg

HAZARDOUS
waste
Total disposal

2,486 kg
430,512 kg
RECOVERY waste 630,565kg
(energy recover included)

35,010 kg

RECYCLED
waste

0 kg

10,605 kg
OTHER*

2,046 kg

* Other - other refers to waste disposed by using operations of depositing, landfilling,
biological treatment, etc. All disposal operations that fall under the categories listed in Dlgs
152/06, Annex B under disposal operations D15.
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As shown in the table, waste can be divided into non-hazardous
and hazardous waste. The main non-hazardous wastes include:
finished printing toners, packaging made of paper and cardboard,
plastic, wood and mixed materials, waste mainly from the renovation
of the Via Adige site such as iron and steel. Waste from processed
textile fibres is also included in the list of non-hazardous waste and
of this, in 2020, 81% was sent for recycling in cooperation with
the company Greenline Srl. Hazardous waste includes: aqueous
liquid waste containing dangerous substances, waste adhesives and
sealants containing organic solvents or other dangerous substances,
fluorescent tubes and other waste containing mercury, absorbents,

filter materials (including oil filters not otherwise specified), rags and
protective clothing containing dangerous substances.
The breakdown of hazardous and non-hazardous waste by main types
is given below. It should be noted that the differences recorded over
the two-year period are due not only to variations in production, but
also to the annual competence of the disposal of the waste produced
and the extraordinary work carried out on the buildings over time.

Non-hazardous waste
Uom

2020

2019

kg
kg
kg
kg
kg
kg
kg
kg
kg
kg
kg
Kg

263,650
6,010
14,000
90,860
1,300
0
12,400
30,400
2,142
35,010
8,200
5,690

320,050
10,020
27,700
168,500
300
1,420
37,350
35,100
3,471
0
20,080
5,534

Uom

2020

2019

Waste adhesives and sealants containing organic solvents or
other hazardous substances

kg

280

475

Packages containing residues of or contaminated by dangerous substances

kg

100

180

Absorbents, filter materials (including oil filters not otherwise
specified), cloths and not otherwise specified), rags and protective clothing, contaminated with hazardous substances

kg

180

125

Aqueous liquid wastes containing dangerous substances
Other insulating materials containing or consisting of hazardous substances
Fluorescent tubes and other mercury-containing wastes
Other

kg
kg
kg
kg

4,060
920
220
705

470
0
0
1,236

Paper and cardboard packaging
Plastic packaging
Wooden packaging
Mixed material packaging
Other components removed from discarded equipment
Plastic
Iron and steel
Mixed waste from construction and demolition activities
EXHAUSTED PRINT TONERS
Waste from processed textile fibres - sent for recycling
Waste from processed textile fibres
Other
Hazardous waste
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SUMMARY 2020
CERTIFIED
FABRICS
PURCHASED

18% A.PINTO
11% F.FERRARI

SUPPLY CHAIN
ENVIRONMENTAL
QUALIFICATION

2020

61 high risk suppliers
4 medium risk suppliers
114 low risk suppliers

2019

15% A.PINTO
4% F.FERRARI
CERTIFIED
YARNS
PURCHASED

12% A.PINTO
2020

2019

0% A.PINTO

SUSTAINABLE
PACKAGING

68,517
Kg

2020

2019

45,426
Kg

Achille Pinto SpA’s commitment to improve the
sustainability standards of its products and supply chain
in 2020 was mainly achieved through:
• 		 Increasing the use of certified raw materials
•		 Obtaining product certifications: RWS for wool
products and support the SFA association to increase
cashmere sustainability
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PRODUCTION CYCLE

RAW
TESSUTI
MATERIALS

The manufacture of the garments is then carried out by Achille Pinto
at the Casnate con Bernate (CO) site or mainly by Franco Ferrari at
the Villaguardia (CO) production site, who sorts the garments after
quality control at the Casnate con Bernate (CO) site.

P
INTERNAL
PROCESS

Raw material reception

P
EXTERNAL
PROCESS

Spinning phase
Twisting phase
Warping phase

Greige yarn reception

Yarn Dyeing

Dyed yarn reception

Weaving phase

Weaving phase

Greige fabric reception

Preparation for printing phase

Preparation for printing phase
Fabric dyeing

Prepared for printing fabric reception

Printed fabric reception

Printing

Printing

Finishing

Finishing

Quality control

Quality check

Cutting & hemming phases

Cutting & hemming phases

Quality control

Quality control

Product shipping

Product shipping

Externalised
phases

The creation of the pattern and design of the fabric is carried out at
the Casnate site or at the Vigliano Biellese site. The weaving phase is
carried out in the company’s two weaving mills located in Colverde

(CO) or Gaglianico (BI), while the printing and finishing phase is
carried out in the headquarters in Casnate con Bernate (CO).

Phase performed internally
and/or externally

The Pinto Group is able to manage the complete production
cycle in-house as the fabric design, finishing and manufacturing
processes take place at the many company sites.

Operations performed
by Franco Ferrari as well
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In order to guarantee a complete service to the customer, both
Achille Pinto SpA and Franco Ferrari Srl collaborates with various
external companies. These external companies are used for the
supply of raw materials, for the finishing and quality control
phases. The external companies with which the Pinto Group
interfaces for the production of fabrics and textile accessories can
therefore be divided into:

Raw material suppliers
• Subcontractors
•

All raw material suppliers and subcontractors are mapped and
assessed according to the CHEM 4sustainability® Protocol,
which includes both a written commitment to eliminate harmful
chemicals from the process and the completion of a questionnaire
for all suppliers and processes considered to be high risk.

The Chemical Management protocol
4sustainability®
4sustainability® is the Process Factory label that certifies the adherence of
fashion & luxury companies to the sustainability roadmap. The awarding and
maintenance of the label is subject to the implementation of one or more
coherent initiatives, as well as the fulfilment of strict requirements that are
constantly monitored. Each 4sustainability® initiative is based on and aims at
one or more of the most relevant United Nations Sustainable Development Goals
(SDGs). The Chemical Management 4sustainability® protocol for the elimination
of toxic and harmful chemicals, in line with the ZDHC methodology, is based
on a synthesis of what brands require from companies in the supply chain and
an analysis of the relevant verification methods. A match between demand and
response capacity oriented to the gradual achievement of shared objectives
through a single management system, to be achieved through the project itself,
regular training and updating activities and constant monitoring over time.
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Yarns
Fabrics
Chemical
products

RAW
MATERIALS
The main raw materials used by the Pinto group in its production
activities refer to yarns, fabrics and chemical products used in
printing and processing activities, to materials used for product
packaging, as well as the purchase of finished products – these
last ones are discussed in more detail in the paragraph dedicated
to subcontractors.
The Pinto group pays particular attention to the choice of raw
materials to be purchased and increasingly, environmental and
social requirements are being added to quality requirements when
selecting suppliers.

Sustainable raw materials
Achille Pinto SpA’s commitment to reduce the impact of
its business on the environment is also reflected in the
progressive increase in the purchase of sustainable raw
materials, consisting of greige fabrics or certified yarns.
The same philosophy also applies to Franco Ferrari, which
has also increased its commitment to purchasing fabrics
with sustainable characteristics.
Within the panorama of sustainable raw materials,
raw materials coming from recycling activities are also
included. They represent 7% of the total of greige fabrics
and only 0.32% of the total of yarns purchased by Achille
Pinto. As far as Franco Ferrari is concerned, only 0.04%
of the greige fabrics purchased come from recycling
activities.
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Certified fabrics
As can be seen from the tables below, there was an increase in the
purchase of certified raw materials between 2019 and 2020.
As far as Achille Pinto SpA is concerned, in general, raw materials with
sustainability certifications went from constituting 15% to becoming
18% of the total raw materials purchased. The most significant
increase came from the purchase of recycled GRS - Global Recycling
Standard certified fabric, which more than doubled compared
to 2019, as it went from 101,128.8 mt in 2019 to 365,786.3 mt in
2020. There was also a significant increase of 80% in the purchase of

fabrics certified GOTS - Global Organic Textile Standard - crops and/
or farms that follow the rules of organic farming. The purchase of
fabrics from responsibly managed forests with FSC certification also
increased by 12% compared to 2019, and for the first year, thanks to
RWS -Responsible Wool Standard- certification, wool was purchased
from responsible farms that follow the rules of this standard. On the
other hand, there was a decrease in the purchase of Better Cotton
Initiative cotton, as there was greater support for the purchase of
organic cotton.

Fabrics bought by Achille Pinto Spa
2020

2019

Uom

%

%

Greige fabric GRS - Global Recycling Standard

mt

365,786.30

7.26%

101,128.80

1.18%

Greige fabric GOTS - Global Organic Textile Standard

mt

134,204.67

2.66%

74,630.11

0.87%

Greige fabric RWS - Responsible Wool Standard

mt

3,051.00

0.06%

-

-

35,747.60

0.42%

Greige fabric FSC - Forest Stewardship Council

mt

40,165.70

0.80%

Greige fabric BCI - better Cotton Iniatiative

mt

378,769.60

7.52%

1,035,338.70 12.07%

Greige fabric NOT CERTIFIED

mt

4,116,257.63

81.70%

7,331,992.69 85.47%

Total greige fabric

mt

5,038,234.90

100%

8,578,837.90

100%

Total greige fabric SUSTAINABLE

mt

921,977.27

18%

1,246,845.21

15%

The term “SUSTAINABLE” refers to the set of certified textiles

As far as Franco Ferrari Srl is concerned, the purchase of sustainable
grey fabrics has increased as in 2020 the sustainable fabrics
purchased made up 11% of the total purchased compared to 4% in
2019. In addition to GOTS-certified organic fabrics, in 2020 Franco
Ferrari purchased recycled fabrics (GRS) and wool fabrics from
RWS-certified farms for the first time.
Fabrics bought by Franco Ferrari Srl
2020

2019

Uom

%
153.80

Greige fabric GRS - Global Recycling Standard

mt

Greige fabric GOTS - Global Organic Textile Standard

mt

0.04%

-

-

48,281.60 11.09%

50,060.00

4.18%

Greige fabric RWS - Responsible Wool Standard

mt

Greige fabric NOT CERTIIED

mt

386,762.86 88.85%

1,146,141.00 95.82%

-

-

Total greige fabric

mt

435,289.86

100%

1,196,201.00

100%

Total greige fabric SUSTAINABLE

mt

48,527.00

11%

50,060.00

4%

91.60

0.02%

The term “SUSTAINABLE” refers to the set of certified textiles

Labelling obligations are limited to the finished product, which must indicate certain information
such as fibre composition and washing instructions. With regard to the sale of textiles, however,
the customer is always given a data sheet with the specifications of the fabric. In 2020, in line
with 2019, there were no incidents of non-compliance with regard to information and labelling
of products supplied by the Pinto Group companies.
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Certified yarns
For the first time in 2020 Achille Pinto SpA purchased yarns with
sustainability certifications. The percentage in relation to the total
yarns purchased is around 12% and represents an encouraging
start towards an increasing conversion of yarns from “traditional”
to sustainable.
Franco Ferrari Srl does not buy yarn.
Yarns bought by Achille Pinto Spa
2020

2019

Uom

%

%

Greige yarn GRS - Global Recycling Standard

mt

216.00

0%

-

-

Greige yarn GOTS - Global Organic Textile Standard

mt

1,144.95

2%

-

-

Greige yarn RWS - Responsible Wool Standard

mt

3,912.00

6%

-

-

Greige yarn BCI - better Cotton Iniatiative

mt

2,763.00

4%

-

-

Greige yarn NOT CERTIFIED

mt

59,077.17

88%

51,179.64

-

Total greige yarn

mt

67,113.12

100%

51,179.64

100%

Total greige yarn SUSTAINABLE

mt

8,035.95

12%

-

Chemical products
With regard to the chemical consumption of Achille Pinto SpA,
the kg of auxiliary products and dyes decreased between 2020 and
2019 mainly due to a reduction in production as a result of the
company closure during the Covid-19 emergency.
Franco Ferrari Srl does not purchase any chemical products.

Chemicals purchased from Achille Pinto Spa
2020

2019

Uom
Auxiliary chemicals

kg

432,506.00

675,950.00

Dyeing chemicals

kg

90,195.00

130,746.00

Total chemical products

kg

522,701.00

806,696.00

Chemical Management activity
In order to ensure full regulatory compliance with regard to the use
of chemicals in its production activities, the Pinto Group has set up
specific chemical management activities. Chemical Management (CM)
activities are monitored by periodic reports in which the following
aspects are assessed: policy, mapping and qualification of supply chain
suppliers, audits of suppliers of processes at risk and due diligence
for external processes. In addition, the company, in cooperation with
the consultancy company Process Factory®, produces a report on the
progress of activities.
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Details of raw materials returned for non-conformity
In order to guarantee a quality product to end customers, the
Pinto Group’s attention to the quality of the raw materials used
is fundamental. For this reason, if raw materials are found to be
non-compliant with quality standards or defective goods, they
are returned to the supplier. With a view to fruitful cooperation
with suppliers, in the event of returns, strategies and methods are
discussed with the supplier to limit the reoccurrence in the future
of the problems detected.
Achille Pinto Spa

Franco Ferrari Srl
2020

Raw material description

2019

2020

Uom

Uom

Raw material description

Greige fabric returned

mt

51,920.29

66,348.65

Yarn returned

kg

1,017.88

1,192.65

Returned auxiliary chemicals

kg

320.00

60.00

Returned dye chemicals

kg

108.00

143.00

Total raw material returned

kg

1,445.88

1,395.65

Total raw material returned

mt

51,920.29

66,348.65

2019

Greige fabric returned

3,346.00*

mt

3,756.00

* * During 2020, a quantity of 41 kg of returned yarn was also recorded, although Franco Ferrari
does not purchase yarn directly. This return is attributable to third-party processing carried out
by a supplier who has made the return through Franco Ferrari

Raw material purchased by geographical area
Almost 80% of the raw material purchased by Achille Pinto SpA
come from Italian suppliers, while the total raw material purchases
(100%) by Franco Ferrari come from Italy.
It should be noted that the suppliers used by Achille Pinto SpA and

Franco Ferrari Srl are sometimes only importers and that therefore
the raw material may come from countries other than those of
the supplier. In future reports, the Pinto Group undertakes to also
provide data relating to the country of origin of the raw material.

Raw material purchased by Achille Pinto by geographical area
2020
Raw material description

2019

Uom

Volume of purchases from foreign suppliers
Volume of purchases from suppliers in Europe

E

3,375,301.90

10,305,036.37

E

17,949,679.76

24,301,006.11

Total purchases

E

21,324,981.66

34,606,042.48

Volume of purchases from suppliers in Italy

E

16,715,684.51

21,309,403.68

% purchases in Italy

%

78.39

61.58

Volume of purchases from suppliers in Lombardy

E

10,217,410.38

13,140,228.27

% purchases in the district

%

47.91

37.97

Raw material purchased by Franco Ferrari by geographical area
2020
Raw material description
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2019

Uom

Volume of purchases from foreign suppliers
Volume of purchases from suppliers in Europe

E

-

16,758,490.29

E

8,475,102.30

16,758,490.29

Total purchases

E

8,475,102.30

16,758,490.29

Volume of purchases from suppliers in Italy

E

8,475,102.30

16,758,490.29

% purchases in Italy

%

100.00

100.00

Volume of purchases from suppliers in Lombardy

E

5,485,183.00

11,829,457.00

% purchases in the district

%

64.72

37.97
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SUPPLIERS
107

TOTAL

LOW
RISK

MEDIUM
RISK

HIGH
RISK

Both Achille Pinto SpA and Franco Ferrari Srl rely on the collaboration
of external companies for the execution of certain operations.
Externally outsourced activities include: spinning, twisting, warping,
yarn dyeing, weaving, finishing, piece dyeing, printing, embroidery
and garment making. In particular, in 2020 Achille Pinto SpA made
use of the collaboration of 107 subcontractors while Franco Ferrari
Srl outsourced work to 72 external companies. The subcontractors,
on the basis of the analysis of the risk level identified through the
application of the 4Sustainability® Protocol, which provides for the
assignment of the risk level on the basis of the type of work carried
out by the company, were divided into high, medium and low risk
companies. High-risk suppliers carry out wet processing with a
high use of chemicals, medium-risk suppliers make moderate use
of chemicals and low-risk suppliers do not use chemicals in the
production process.
Based on the level of risk, the organisation also requires subcontractors
to comply with certain production requirements and carries out
specific audits. With particular reference to high-risk subcontractors
in 2020, 4 audits were carried out. The monitoring is down from 2019
when 16 audits were carried out as, due to the Covid-19 pandemic,
meetings with external companies were limited to a maximum.

72

suppliers

of Achille Pinto

suppliers

of Franco Ferrari

Social qualification activities
of the supply chain
As part of a project to share the social responsibility of the
supply chain with its direct suppliers, in which the Pinto
Group was involved by an international brand client, the
company carried out 5 ethical-social audits at its suppliers
during the year of reporting to verify compliance with
the legal provisions governing the respect of human and
labour rights. The number of audits fell compared to 2019,
when 20 audits were carried out, as meetings with external
companies were kept to a minimum due to the Covid-19
pandemic.
It should also be noted that, in continuity with previous
years, the company verifies compliance with the social
contributions payment by all its suppliers by requesting the
Single Document of Contribution Regularity (DURC) at the
time of their registration in the suppliers’ register.

TESSUTI
ACHILLE
PINTO

TESSUTI
FRANCO
FERRARI

PINTO
TESSUTI
GROUP

Processed quantity Uom N. suppliers

Processed quantity Uom N. suppliers

Processed quantity Uom N. suppliers

6,272,777

mt

45

586,122

mt

9

6,858,899

mt

20,878

kg

7

0

kg

0

20,878

kg

0

pz

0

0

pz

0

0

pz

351,130

mt

2

0

mt

0

351,130

mt

4,315

kg

2

0

kg

0

4,315

kg

0

pz

0

0

pz

0

0

pz

191,244

mt

15

39,883

mt

21

231,127

mt

7,759

kg

3

0

kg

0

7,759

kg

2,569,605

pz

33

544,489

pz

42

3,114,094

pz

6,815,151

mt

626,005

mt

7,441,156

mt

32,952

kg

0

kg

32,952

kg

2,569,605

pz

544,489

pz

3,114,094

pz

107

72

61

4

114

179
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In 2020, specifically:

On behalf of Achille Pinto SpA

HIGH
RIRSK
COMPANIES

6,272,777 metres of fabric were processed at 45 subcontractors assessed as high risk
(printing, finishing, dyeing), 100% by volume in Italy
20,878 kg of yarn were dyed at 7 contractors assessed as high risk (dye works), 100%
by volume in Italy.
On behalf of Franco Ferrari srl
586,122 metres of fabric were processed at 9 subcontractors assessed as high
risk (printers, finishers, dyers), 100% by volume in Italy

MEDIUM
RIRSK
COMPANIES

On behalf of Achille Pinto SpA
351,130 metres of fabric were externally processed at 2 contractors assessed as
medium risk (warping with sizing), 100% by volume in Italy
4,315 kg of yarn were spun by 2 subcontractors assessed as medium risk (spinning
mills), 100% of volume in Italy
On behalf of Franco Ferrari srl
Franco Ferrari Srl did not use the collaboration of any medium-risk subcontractor

On behalf of Achille Pinto SpA
191,244 metres of fabric were processed at 15 contractors assessed as low risk
(plain weaves and warps), 100% by volume in Italy

LOW
RIRSK
COMPANIES

7,759 kg of yarn were twisted at 3 contractors assessed as low risk (twisting and
winding), 100% by volume in Italy
2,569,605 garments were packed by 33 contractors assessed as low risk (garment
makers, embroiderers and quilters), 95.5% in volume processed in Italy, 4.5% in
Europe (France)
On behalf of Franco Ferrari srl
39,883 metres of fabric were processed at 21 subcontractors assessed as low risk
(mending and cutting pieces), 99.9% by volume in Italy and 0.1% in Europe (France)
544,489 garments were produced by 42 contractors assessed as low risk (garment
makers, embroiderers and quilters), 95.2% in volume processed in Italy, 4.8% in
Europe (France and Germany)
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PACKAGING

For product packaging, the Pinto Group mainly uses plastic film,
tubes for chunks and cartons for final packaging.
The 2020 figures show an increase in the use of sustainable
packaging (FSC certified, recycled and reused) from 52% to 77% of
the total packaging used. In particular, 58% of packaging in 2020
will be recycled.
This increase is related to the increase in the production of
sustainable articles for which the reference certifications prescribe
the use of FSC cardboard tubes and boxes.

Packaging1
2020
Types of packaging

Uom

Total purchased packaging
of which sustainable packaging
of which FSC-certified packaging
of which recycled packaging
of which reused packaging (pallets)
1

2019

Achille Pinto Franco Ferrari

Kg
Kg
Kg
Kg
Kg

80,466
62,124
6,480
52,394
3,250

9,059
6,393
6,393
0
0

Totale
89,525
68,517
12,873
52,394
3,250

Achille Pinto Franco Ferrari
75,000
37,500
37,500
0

12,935
7,926
7,926
0
0

Totale
87,935
45,426
45,426
0

With reference to the quantities of Achille Pinto packaging, it should be noted that the figures are estimates and represent about 82% of the total value in euro.

2020
2019

77%
Sustainable
packaging

52%
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61

SUMMARY 2020
167

WOMEN

N. WORKERS

329

162
MEN

2020

AVERAGE AGE

30-50
Years

2019

PERMANENT
WORKERS

308

99%

NUMBER
OF ACCIDENTS

2

2020

2019

6

AVERAGE
NUMBER OF
TRAINING HOURS

2.06
2020

2019

The Pinto Group’s commitment to improving working
conditions in the company in 2020 was mainly achieved
through:
• 		 taking out supplementary insurance for all employees
to cover expenses in the event of hospitalisation due
to Covid-19
•		 finding an HR business partner to strengthen the HR
team and respond to the needs that emerged from the
climate analysis
•		 creating a company newsletter to improve
communication within the company
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NEW HIRES AND
COMPANY TURNOVER
6

hired

women

12

A total of 12 employees were recruited in 2020 (6 male and 6
female), of whom 1 under 30, 3 over 50 and 8 between 30 and 50
years. In 2020, a total of 12 employees (6 men and 6 women) were
hired, of whom 1 under 30, 3 over 50 and 8 between 30 and 50
years. In the same year, 17 people left the company (7 men and 10
women), of whom 3 were under 30, 8 over 50 and 6 between 30
and 50 years of age.
In 2020, the overall turnover was 5.17%, a slight increase compared
to 2019, when the turnover rate was 4.87%.

6

men

turnover

5.17%
4.87%

New hires
2020

2019

Achille Pinto Franco Ferrari
Rate of new hires
MEN
Rate of new hires
WOMEN
Rate of new hires
< 30
Rate of new hires
30 ≤ x ≤ 50
Rate of new hires
> 50
Rate of new hires
TOTAL

Total

Achille Pinto Franco Ferrari

Total

3.80%

0.00%

3.70%

11.72%

0.00% 11.41%

3.23%

4.65%

3.59%

16.24%

9.52% 14.47%

4.17%

0.00%

3.70%

40.00%

25.00% 37.93%

4.22%

3.23%

4.06%

13.73%

7.14% 12.71%

2.17%

7.69%

2.86%

5.95%

3.55%

4.26%

3.65%

13.74%

Achille Pinto Franco Ferrari

Totale

7.14%

6.12%

8.70% 12.99%

Note: Rate of new hires = (Total new hires/Total employees at 31.21)

Terminated contracts
2020
Turnover rate
MEN
Turnover rate
WOMEN
Turnover rate
< 30
Turnover rate
30 ≤ x ≤ 50
Turnover rate
> 50
Turnover rate
TOTAL

2019
Achille Pinto Franco Ferrari

Totale

4.43%

0.00%

4.32%

4.83%

0.00%

4.70%

7.26%

2.33%

5.99%

5.98%

2.38%

5.03%

33.33% 11.11%

8.00%

0.00%

6.90%

8.33%
3.61%

0.00%

3.05%

3.92%

3.57%

3.87%

8.70%

0.00%

7.62%

7.14%

0.00%

6.12%

5.67%

2.13%

5.17%

5.34%

2.17%

4.87%

Note: Turnover rate = (Total terminated/Total employees at 31.21)

2020
2019

63

people

EMPLOYEES
2020

159

2019

women

149

308
In 2020, the Pinto Group employed 329 people. Among these,
the proportion of men and women is fairly balanced, with 49%
of the total company population being male and 51% female.
The average age is between 30 and 50 years (60%) and almost all
employees are employed on a permanent basis (99%).
94% of employees have a full-time contract, while 6% have
requested part-time work, which is mainly chosen by women.
In 2020, Achille Pinto SpA alone also employed 24 temporary
workers.
Detailed data on the employees of Franco Ferrari and Achille Pinto
are presented below.

men

Total employees Achille
Pinto and Franco Ferrari

162
men

167

329

women

Percentage of Pinto Group employees by employment category, broken down by gender and age group
2020
Employment category
Men
Women
< 30 years
30 ≤ x ≥ 50 years
> 50 years
Belonging to vulnerable groups
Total

2019

Directors

White collar
workers

Blue collar
workers

Total

Directors

White collar
workers

Blue collar
workers

Total

100%
0%
0%
12%
88%
0%
2%

37%
63%
8%
65%
27%
2%
45%

57%
43%
9%
58%
33%
4%
53%

49%
51%
8%
60%
32%
3%
-

100%
0%
0%
20%
80%
0%
2%

34%
66%
10%
61%
29%
7%
43%

58%
42%
9%
59%
32%
8%
55%

48%
52%
9%
59%
32%
8%
-

Note: It should be noted that both Achille Pinto and Franco Ferrari do not employ employees classified as “Managers”.

average age
Achille Pinto and
the merge with
Ibiella Srl
In 2020, the merge with the company
Ibiella Srl took place. Following the merge, Achille Pinto hired almost all of the
employees previously employed by Ibiella Srl for a total of 26 people.
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30-50
years

hired

99%

Permanent
workers
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Total number of employees by employment contract type (permanent and fixed-term) and by gender
2020

Permanent
contract
Temporary
contract

Gender

Uom

Men
Women
Total
Men
Women
Total

n.
n.
n.
n.
n.
n.

2019

Achille Pinto Franco Ferrari
158
120
278
0
4
4

4
43
47
0
0
0

Total
162
163
325
0
4
4

Achille Pinto Franco Ferrari

Total

4
42
46
0
0
0

149
153
302
0
6
6

Achille Pinto Franco Ferrari

Totale

145
111
256
0
6
6

Total number of employees by type of employment (full-time and part-time), by gender
2020

Permanent
contract
Part-time

Gender

Uom

Men
Women
Total
Men
Women
Total

n.
n.
n.
n.
n.
n.

2019

Achille Pinto Franco Ferrari
157
109
266
1
15
16

4
40
44
0
3
3

Totale
161
149
310
1
18
19

144
102
246
1
15
16

4
40
44
0
2
2

148
142
290
1
17
18
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ON THE JOB
INJURIES

2020

2
Job injuries

In 2020, out of a total of 467,558 hours worked by the group’s
employees and a total of 41,050 hours worked by its temporary
workers, the Pinto group recorded only two accidents at work
with days lost, one involving an Achille Pinto employee (accident
rate 2.14) and one involving a temporary worker (accident rate
24.36). There were no work-related deaths, accidents with serious
consequences or accidents with no days lost.
The number of accidents therefore fell compared with the previous
year, when six cases were recorded. This reduction is mainly due
to the reduced presence of workers in the workplace in 2020 due
to the pandemic, but also to an increase in the monitoring and
awareness of employees in reporting near misses (an activity that
had already begun in previous years).

6

Covid supplementary
insurance
In 2020, at the start of the pandemic, a supplementary
insurance policy was taken out and made available to all
employees in the unfortunate event of hospitalisation
caused by the COVID-19 virus. The policy was taken out in
order to facilitate employees’ access to medical and health
care services during the particular critical period.

Achille Pinto and Franco Ferrari are careful to operate in
a diligent manner, ensuring that the health and safety of
employees in the workplace is always safeguarded. Both
companies take all necessary measures to prevent accidents
and working-related illnesses by strictly complying with
legal obligations. In particular, both organisations:
• implement and keep up-to-date the assessment of
possible risks;
• identify and carry out all necessary preventive
measures aimed at reducing the risks identified;
• remove the causes that may jeopardise safety and
health;
• carefully train and inform staff on health and safety
issues;
• guarantee all employees healthy, tidy and clean
workplaces;
• have the support of an occupational physician who,
together with the RSPP, contributes to the definition
of the actions described above;
• require all external parties entering the company to
comply with the rules defined by Achille Pinto and
Franco Ferrari when they visit their premises.
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2019

Attuare
IMPLEMENT
Individuare
IDENTIFY
Rimuovere
REMOVE
Curare
CURE
Garantire
ENSURE
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STAFF TRAINING
Total training
hours

679
Overall, in 2020 the Pinto Group provided 679 hours of training to
its employees, an average of about 2 hours per employee (3 hours
for male staff and 1 hour for female staff). Specifically, employees
were involved in 465 training hours, blue collar workers in 210
hours and directors in 4 hours in total.

Hours of
trainings
for white collars

Average hours of training per category
Uom

2020

465

2019

Directors

hrs

1

1

White collars

hrs

3

4

Blue collars

hrs

1

2

Average hours per person

hrs

2

3

210

Hours
of trainings
for blue collars

Overall Achille Pinto and Franco Ferrari

Hours of
trainings
for blue collars

The training hours decreased slightly compared to 2019 (-15.55%),
mainly due to the pandemic, which led to impediments in the delivery of trainings.
With regard to the total number of training hours, the following
types of training were counted:
• training for new hired employees;
• health and safety trainings for new hired employees,
updates and change of task;
• other company training on various topics such as sustainability certification of textile products, Chemical management, quality system and Brexit.
Training hours related to Health & Safety topics are managed
by the Manager of the Prevention and Protection Service (RSPP)
on the staff of the management, training hours related to
sustainability and chemical management topics are managed by
the Sustainability team and those related to customs issues are
coordinated by the administration.

4

Training hours by gender
2020
Managers

2019

Uom

Men

Women

Men

Women

ore

4

0

7

0

Employees

ore

274

191

253

246

Workers

ore

202

8

241

57

Total

ore

480

199

501

303

Overall Achille Pinto and Franco Ferrari

Training activities
Sustainability issues have also found their way into training activities in recent years.
In 2020, for example, Achille Pinto employees attended courses on topics such as:
• product sustainability certifications
• Chemical management
• Responsible waste management
67

people

PROTECTION OF THE DIVERSITY
AND EQUAL OPPORTUNITIES FOR
ALL WITHOUT DISCRIMINATION
Within the Pinto Group, discriminatory behaviour in the
management of human resources is not tolerated, starting from
the selection phase, during the working activity and in case of
resignation freely presented by the employee. To this end, both
Achille Pinto and Franco Ferrari have included in their Code of Ethics
the obligation for all employees and individuals working on behalf
of the two companies to respect the principles of		

Equity
					 and Impartiality
					

In fact, it is essential for both companies that the competent functions are committed to:
• select their employees in accordance with internal procedures, respecting equal opportunities without inequalities
• using regular employment relationships, within the framework of the regulations in force, valuing the level of
collaboration and merit;
• ensure a working environment in which interactions between colleagues are based on the principles of loyalty, fairness,
collaboration, mutual respect and trust;
• provide working conditions that are appropriate from the point of view of safety and health, as well as respectful
of the moral personality of all, in such a way as to promote personal interactions free from prejudice;
• sanction attitudes that are not in line with the above principles;
• comply with the relevant provisions, as regards the selection and acquisition of human resources for work activities.
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RESPECT
FOR PEOPLE
Achille Pinto S.p.A. and Franco Ferrari S.r.l. are committed to
respect the rights and the physical and moral integrity of all the
people they deal with.
In this regard, therefore, it is important to emphasize that the
companies are committed to complying with labour standards
by preventing and fighting all forms of exploitation and in
particular child labour and forced labour, ensuring working hours
in accordance with current national legislation, ensuring that all
employees benefit from the holiday period provided for by law and
receive a salary that meets the requirements of the employment
contract and ensuring freedom of association.
To this end, therefore, Achille Pinto and Franco Ferrari undertake to:
• apply the sector’s CCNL (to which 100% of the
employees currently adhere)
• not admit people younger than the compulsory school
age to work
• recognise the right of workers to form and join trade
unions
• recognise the right to bargaining
• employ workers on the basis of specific skills and
personal abilities without any discrimination on the
basis of race, sex, individual characteristics, religious
belief, political opinion or social origin;
• prohibit all forms of forced labour.
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COMMUNITY

SUMMARY 2020

PEOPLE
INVOLVED IN THE
TRAINING

6

LOCAL
NON -PROFIT
ORGANISATIONS
AND ASSOCIATIONS
SUPPORTED

6

TRAINING
COURSES
PROVIDED
IN 2020

1
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DONATIONS

Achille Pinto’s commitment to supporting the local community
continued in 2020.
During the reporting period, Achille Pinto has supported through
voluntary contributions and sponsorships various associations,
bodies and local entities active in the area with initiatives of
various kinds.
Specifically, it is worth mentioning the allocation of some
contributions for:
•
•
•
•
•
•

The Association of Friends of Como
The kindergarden of Casnate con Bernate
The parish of S. Antonio di Casnate con Bernate
The Polisportiva casnatese
The Manarese bowls club
Luca and Viola’s garden in Orsenigo

COLLABORATION WITH LOCAL
ASSOCIATIONS
Achille Pinto S.p.A. is a member of Unindustria Como. It has also
joined various associations representing the local industrial fabric
such as: Como Silk Textile Centre, Lariana Depur and Acque- dotto
Industriale. Its workers have freely chosen to join workers’ unions
such as: CGIL, CISL, UIL.
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COMMUNITY

SCHOOLS AND UNIVERSITIES
THE FACTORY COMMITTMENT
Since 2008 Achille Pinto S.p.A. has been promoting actions to
support the local community through the activities of Officine
S.r.l., known as ‘Factory’. Training courses and events linked to the
world of textiles are organised at its premises.
The “Factory” can in fact be defined as a workshop of ideas, located
in an open space just a few metres from Camerlata FNM station. In
this particular environment, halfway between an industrial factory
and an artist’s studio, students can draw by hand, print with plange
(traditional printing pads and squares), weave, work with tricot,
paint, create both material and digital variants, colour almost
industrially, draw on the computer and then transfer everything to
industrial digital processing machines for the final optimisation of
the product and to transform theory into practice.
The didactics exercised in the ‘Factory’ contributes to different
paths and projects:
• three-year degree course in Fashion Textile, Accademia di
Belle Arti ‘Aldo Galli’ network IED and Ied Torino, irrespective
of the diploma (however necessary) previously obtained;
• Academy career card project: parallel to the course described
in the previous point, also by means of company shadowing
activities involving the development of specific company
projects, internships and introduction to the world of work;
• lessons in secondary schools (Setificio, Cometa, Ripamonti,
Umanitaria...);
• special lessons and courses for specific categories (e.g.
courses for the disabled) in order to further pursue the ethical
and social aims of the Factory;
• work experience for secondary schools, masters, specialised
courses...;
• internships: secondary school courses, university courses,
master’s courses...;
• lessons and courses for temporary agencies for job placement:
face-to-face and online;
• courses in general textile culture and in-depth studies, material
and digital design, refinement of dyeing and printing techniques,
courses in chrome-psychology (psychological and professional
colour), as well as courses for events and presentations (fashion
shows, etc.);
• individual/group lessons for special programmes/sectors
(cosmetics, creative cooking, handicrafts...);
• courses for companies/clients on finished garments
(clothing, furnishing, accessories/furniture...) on trend and/or
company-specific projects.
Normally the classes accommodate a variable number of students
74

(depending on the course), from 10 to 15 persons, in order to
facilitate a constant participation and make the use of knowledge
and the development of competences personalised and optimal.
Faced with the demands of the market, which is more and more
punctual and demanding, the ‘Factory’ also aims at reducing the
gap between enterprises, which are looking for more and more
refined skills and more and more appropriate behaviour, and young
people. The ‘Factory’ operates, therefore, with various schemes,
including:
• Supporting the development of ‘soft skills’, which are in
high demand on the labour market, including the ability to
write a comprehensive and modern CV, draft a covering letter
and provide the basis for dealing with and answering the main
interview questions in the best possible way;
• offering and monitoring “career days”, where companies
themselves pre-sell their products and activities;
• support placement activities, trying to match supply and
demand for a better job placement, thanks to the consolidated
knowledge of the textile and fashion panorama.
In 2020, due to the pandemic, it was unfortunately only possible
to organise one training course with the Manpower temporary
agency, lasting 120 hours and attended by 9 students.
The number of courses organised was therefore significantly
lower than in 2019 when, in collaboration with some of the most
important temporary agencies in the area, 6 training courses were
organised involving 71 people.

2020

trainings
number

1
6

2019

71
Attendee
numbers

9
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Soft Skills
Carrer Days
Placement
Fashion Textile
Accademia
Stage
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General indicators - GRI STANDARD (series 100)						
Material topics

GRI

GRI indicators
GRI 102-1: NAME OF THE ORGANIZATION
GRI 102-2: Activities, brands, products, and services
GRI 102-3: Location of headquarters
GRI 102-4: Location of operations
GRI 102-5: Ownership and legal form
GRI 102-6: Markets served
GRI 102-7: Scale of the organization

Company profile

GRI 102-8: Information on employees and other workers
GRI 102-9: Supply chain
GRI 102-10: Significant changes to the organization and its supply chain
GRI 102-11: Precautionary Principle or approach
GRI 102-12: External initiatives

GRI 102-13: Membership of associations
Strategy

GRI 102: General disclosures (2016)

GRI 102-14: Statement from senior decision-maker

Ethics and integrity

GRI 102-16: Values, principles, standards, and norms of behavior

Governance

GRI 102-18: Governance structure
GRI 102-40: List of stakeholder groups
GRI 102-41: Collective bargaining agreements

Stakeholder engagement

GRI 102-42: Identifying and selecting stakeholders
GRI 102-43: Approach to stakeholder engagement
GRI 102-44:Key topics and concerns raised
GRI 102-45: Entities included in the consolidated financial statements
GRI 102-46: Defining report content and topic Boundaries
GRI 102-47: List of material topics
GRI 102-48:Restatements of information
GRI 102-49: Changes in reporting

Reporting practices

GRI 102-50: Reporting period
GRI 102-51: Date of most recent report
GRI 102-52: Reporting cycle
GRI 102-53: Contact point for questions regarding the report
GRI 102-54: Claims of reporting in accordance with the GRI Standards
GRI 102-55: GRI content index
GRI 102-56: External assurance
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Specific indicators - GRI STANDARD (series 200, 300, 400)						
Material topics

GRI

Indicatori previsti dal GRI
GRI 103-1: EXPLANATION OF THE MATERIAL TOPIC AND ITS BOUNDARY (2016)

GRI 103: Management approach 2016 1 luglio 2018
Operational and financial performance

GRI 103-2: The management approach and its components (2016)
GRI 103-3: Evaluation of the management approach (2016)

GRI 201: Economic Performance 2016 1 luglio 2018

GRI 201-1: Valore economico direttamente generato e distribuito (2016)
GRI 201-4: Assistenza finanziaria ricevuta dal governo (2016)
GRI 103-1: Explanation of the material topic and its Boundary (2016)

GRI 103: Management approach 2016 1 luglio 2018

GRI 103-2: The management approach and its components (2016)

Economic benefits and development for local communities
GRI 103-3: Evaluation of the management approach (2016)

GRI 413: Local communities 2016 1 luglio 2018

“GRI 413-1: Operations with local community engagement, impact assessments, and development progr
GRI 103-1: Explanation of the material topic and its Boundary (2016)

Ethic and compliance

GRI 103: Management approach 2016 1 luglio 2018

GRI 103-2: The management approach and its components (2016)
GRI 103-3: Evaluation of the management approach (2016)

GRI 307: Environmental compliance 2016 1 luglio 2018

GRI 307-1: Non-compliance with environmental laws and regulations (2016)
GRI 103-1: Explanation of the material topic and its Boundary (2016)

Responsible selection and use of raw materials and auxiliary products,
including processing products

GRI 103: Management approach 2016 1 luglio 2018

GRI 103-2: The management approach and its components (2016)
GRI 103-3: Evaluation of the management approach (2016)

GRI 301: Materials 2016 1 luglio 2018

GRI 301-1: Materials used by weight or volume (2016)
GRI 301-2: Recycled input materials used (2016)
GRI 103-1: Explanation of the material topic and its Boundary (2016)

GRI 103: Management approach 2016 1 luglio 2018
"Use of renewable energy, energy consumption, greenhouse
gas emissions "

GRI 103-2: The management approach and its components (2016)
GRI 103-3: Evaluation of the management approach (2016)

GRI 302: Energy 2016 1 luglio 2018

GRI 302-1: Energy consumption within the organization (2016)

GRI 305: Emissions 2016 1 luglio 2018

GRI 305-2: Energy indirect (Scope 2) GHG emissions (2016)

GRI 305-1: Direct (Scope 1) GHG emissions (2016)
"GRI 305-7: Nitrogen oxides (NOX), sulfur oxides (SOX), and other significant air emissions
GRI 103-1: Explanation of the material topic and its Boundary (2016)

Reuse of waste, waste produced, responsible disposal

GRI 103: Management approach 2016 1 luglio 2018

GRI 103-2: The management approach and its components (2016)
GRI 103-3: Evaluation of the management approach (2016)

GRI 306: Effluents and waste 2016 1 luglio 2018

GRI 306-2: Management of significant waste-related impacts (2016)
GRI 103-1: Explanation of the material topic and its Boundary (2016)

GRI 103: Management approach 2016 1 luglio 2018

GRI 103-2: The management approach and its components (2016)
GRI 103-3: Evaluation of the management approach (2016)

Water consumption and monitoring of chemical pollution in discharges

GRI 303-1: Interactions with water as a shared resource (2018)
GRI 303: Water and effluents 2018 1 gennaio 2021

GRI 303-2: Management of water discharge-related impacts (2018)
GRI 303-3: Water withdrawal (2018)
GRI 303-4: Water discharge (2018)
GRI 103-1: Explanation of the material topic and its Boundary (2016)

Promotion of good practices and internal and external
sustainability initiatives

GRI 103: Management approach 2016 1 luglio 2018

GRI 103-2: The management approach and its components (2016)

GRI 103-3: Evaluation of the management approach (2016)

GRI 103-1: Explanation of the material topic and its Boundary (2016)

Staff protection: remuneration, incentives, attracting and developing
new talent

GRI 103: Management approach 2016 1 luglio 2018

GRI 103-2: The management approach and its components (2016)

GRI 103-3: Evaluation of the management approach (2016)

GRI 401: Employment 2016 1 luglio 2018

80

GRI 401-1: New employee hires and employee turnover (2016)
GRI 404-1: Average hours of training per year per employee (2016)
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GRI contend index

Specific indicators - GRI STANDARD (series 200, 300, 400)						
Material topics

GRI

Dialogue and relations with stakeholders

GRI 103: Management approach 2016 1 luglio 2018

Indicatori previsti dal GRI
GRI 103-1: Explanation of the material topic and its Boundary (2016)
GRI 103-2: The management approach and its components (2016)
GRI 103-3: Evaluation of the management approach (2016)
GRI 103-1: Explanation of the material topic and its Boundary (2016)

GRI 103: Management approach 2016 1 luglio 2018

GRI 103-2: The management approach and its components (2016)
GRI 103-3: Evaluation of the management approach (2016)
GRI 403-1: Occupational health and safety management system (2018)
"GRI 403-2: Hazard identification, risk assessment, and incident
investigation (2018) "
GRI 403-3: Occupational health services (2018)

Protection of workers' health and safety
GRI 403: Occupational Health and Safety 2018
1 gennaio 2021

"GRI 403-4: Worker participation, consultation, and communication on
occupational health and safety (2018) "
GRI 403-5: Worker training on occupational health and safety (2018)
GRI 403-6: Promotion of worker health (2018)
"GRI 403-7: Prevention and mitigation of occupational health and safety
impacts directly linked by business relationships (2018) "
GRI 403-9: Work-related injuries (2018)
GRI 103-1: Explanation of the material topic and its Boundary (2016)

Protection of diversity and equal opportunities for all, without
discrimination

GRI 103: Management approach 2016 1 luglio 2018

GRI 103-2: The management approach and its components (2016)
GRI 103-3: Evaluation of the management approach (2016)

GRI 405: Diversity and Equal Opportunity 2016 1 luglio 2018

GRI 405-1: Diversity of governance bodies and employees (2016)
GRI 103-1: Explanation of the material topic and its Boundary (2016)

Selection and involvement of suppliers with regard to social
and environmental requirements

GRI 103: Management approach 2016 1 luglio 2018

GRI 103-2: The management approach and its components (2016)
GRI 103-3: Evaluation of the management approach (2016)

GRI 204: Procurement practices 2016 1 luglio 2018

GRI 204-1: Proportion of spending on local suppliers (2016)

GRI 103-1: Explanation of the material topic and its Boundary (2016)

GRI 103: Management approach 2016 1 luglio 2018

GRI 103-2: The management approach and its components (2016)

Traceability and product information and labelling
GRI 103-3: Evaluation of the management approach (2016)

GRI 417: Marketing and Labeling 2016 1 luglio 2018

"GRI 417-2: Incidents of non-compliance concerning product and service
information and labeling (2016) "
GRI 103-1: Explanation of the material topic and its Boundary (2016)

Customer/consumer involvement, listening and satisfaction

GRI 103: Management approach 2016 1 luglio 2018

GRI 103-2: The management approach and its components (2016)
GRI 103-3: Evaluation of the management approach (2016)
GRI 103-1: Explanation of the material topic and its Boundary (2016)

Protecting and strengthening brand reputation

GRI 103: Management approach 2016 1 luglio 2018

GRI 103-2: The management approach and its components (2016)

GRI 103-3: Evaluation of the management approach (2016)
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Independent auditor’s report on the Sustainability Report
To the Board of Directors of Achille Pinto SpA and Franco Ferrari Srl
We have been engaged to undertake a limited assurance engagement on the Sustainability Report of
Achille Pinto SpA and Franco Ferrari Srl (hereinafter the “Companies”) considered as an aggregate of
two related, although independent, legal entities, (hereinafter “Pinto Group”) for the sole purpose of
preparing the Sustainability Report for the year ended 31 December 2020.
Responsibilities of the Directors for the Sustainability Report
The Directors of Achille Pinto SpA and Franco Ferrari Srl are responsible for the preparation of the
Sustainability Report in accordance with the “Global Reporting Initiative Sustainability Reporting
Standards” issued by GRI - Global Reporting Initiative (the “GRI Standards”), as illustrated in the
“Methodological note” section of the Sustainability Report.
The Directors are also responsible for defining the sustainability targets of Pinto Group, as well as for
identifying its stakeholders and material topics to be reported on.
Auditor’s Independence and Quality Control
We have complied with the independence and other ethical requirements of the Code of Ethics for
Professional Accountants issued by the International Ethics Standards Board for Accountants, which is
founded on fundamental principles of integrity, objectivity, professional competence and due care,
confidentiality and professional behaviour.
Our firm applies International Standard on Quality Control 1 (ISQC Italia 1) and accordingly maintains
a comprehensive system of quality control including documented policies and procedures regarding
compliance with ethical requirements, professional standards and applicable legal and regulatory
requirements.
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Auditor’s Responsibilities
Our responsibility is to express a conclusion, based on the procedures performed, on whether the
Sustainability Report complies with the requirements of the GRI Standards. We conducted our work in
accordance with “International Standard on Assurance Engagements ISAE 3000 (Revised) Assurance Engagements other than Audits or Reviews of Historical Information” (hereinafter also
“ISAE 3000 Revised”) issued by the International Auditing and Assurance Standards Board (IAASB)
for limited assurance engagements. That standard requires that we plan and perform procedures to
obtain limited assurance about whether the Sustainability Report is free from material misstatement.
The work performed was less in scope than in a reasonable assurance engagement conducted in
accordance with ISAE 3000 Revised and, therefore, do not provide us with a sufficient level of
assurance that we became aware of all significant facts and circumstances that might be identified in a
reasonable assurance engagement.
The procedures performed on the Sustainability Report were based on our professional judgement and
consisted in inquiries, primarily of personnel of the Company responsible for the preparation of the
information presented in the Sustainability Report, inspection of documents, recalculations and other
procedures designed to obtain evidence considered useful.
In detail, we performed the following procedures:

1) We analysed the process of definition of the material topics reported in the Sustainability Report,

with reference to the method of their identification in terms of priority for the various categories of
stakeholders and to the internal validation of the results of the process;

2) We compared the financial information reported in the “Economic Data” section of the

Sustainability Report with the information included in the Companies’ annual financial
statements;

3) We obtained an understanding of the processes underlying the generation, collection and

management of significant qualitative and quantitative information included in the Sustainability
Report.
In detail, we inquired of and discussed with management personnel of Achille Pinto SpA and of
Franco Ferrari Srl and we carried out limited analyses of documentary evidence, in order to obtain
information about the processes and procedures supporting the collection, aggregation, processing
and submission of non-financial information to the corporate function in charge of the preparation
of the Sustainability Report.

Furthermore, for significant information, taking into account the activities and characteristics of the
Pinto Group:
-

at the level of the Companies (Achille Pinto SpA and Franco Ferrari Srl)
a) with reference to the qualitative information presented in the Sustainability Report, we carried
out interviews and obtained supporting documents to verify its consistency with available
evidence;
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b) with reference to quantitative information, we performed analytical procedures and carried out
interviews and in-depth meetings during which we met the persons responsible and obtained
documentary evidence about the correct application of the procedures and calculation methods
applied for the indicators and we perform limited tests to verify, on a sample basis, the accuracy
of data aggregation.

Conclusion
Based on the work performed, nothing has come to our attention that causes us to believe that the
Sustainability Report of Pinto Group for the year ended 31 December 2020 is not prepared, in all
material respects, in accordance with the requirements of the GRI Standards as illustrated in the
“Methodological note” section of the Sustainability Report.
Other Matters
No assurance procedures were performed on the comparative information presented in the
Sustainability Report in relation to the year ended 31 December 2019.

Milan, 17 December 2021
PricewaterhouseCoopers Business Services Srl

Paolo Bersani
(Partner)
This report has been translated from the Italian original solely for the convenience of international
readers. We have not performed any controls on the Sustainability Report 2020 translation.
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